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OUT  OF  THE  GREAT  NORTHWEST 


Undeviating  adherence  to  the  principle  of  making  only 
papers  of  integrity  has  won  Northwest  a  host  of  loyal 
friends.  We  are  told  repeatedly  that  no  other  papers 
have  ever  so  completely  satisfied  the  requirements  of 
printer  and  advertiser  .  .  .  Obviously,  only  papers 
of  proven  merit  could  earn  and  hold  such  esteem. 


THE  NORTHWEST  PAPER  COMPANY  •  CLOQUET,  MINNESOTA,  U.  S. 


TRUCKLOADS 
of  AMMUNITION 

...  a  minuta,  could  b«  shot  by 
a  Civil  War  division  of  1500 
infantrymen. 
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TRUCKLOADS 
of  AMMUNITION 

. . .  was  the  fire  power,  per 
minute,  of  a  division  in  World 
War  I. 


170 


TRUCKLOADS 
of  AMMUNITION 

. . .  are  shot  in  a  minute  of  com* 
bat  by  an  armored  division  to¬ 
day  .  . .  5000  pounds  of  metal 
in  Vi  of  a  second ...  to  say  noth¬ 
ing  of  the  great  mass  of  metal 
used  in  the  mechanized  equip¬ 
ment  itself. 


aT  TAKES  a  half-ton  of  scrap  to  make  every  ton  of  armament.  Industry's 
duty  is  to  find  and  turn  over  140,000  tons  of  scrap  metal  daily.  Without 
that  scrap  there  may  be  only  half  enough  ships,  half  enough  tanks,  half 
enough  guns  and  half  enough  progress  toward  victory. 

In  no  other  industry  is  scrap  disposal  facilitated  with  incentives  like 
those  of  the  Miller  Wartime  Scrap  Allowance  Plan.  You  are  invited  to  enlist 
your  obsolete  and  "border-line"  printing  machinery  as  scrap  for  the  war 
effort— and  for  post-war  pressroom  rehabilitation.  Write  for  simple  details. 


MILLER  PRINTING  MACHINERY  CO. 

PITTSBURGH,  PA. 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

hy  J.  S,  Mertle  and  Harry  Keusch  Price 

Encyclopedia  of  Ideas _ $20.00 

Proofreading  and  Copy-Preparation _ _ _ _ Iz _  7.50 

by  Joseph  Lasky 

The  Seventh  Annual  Advertising  and  Publishing 

Production  Yearbook  _ 5.25 

Manual  of  Stereotyping _  5.00 

by  Joe  Goggin 

The  Practice  of  Presswork _  4.00 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers _  3.75 

by  Fred  W,  Hoch 

Earhart  Color  Plan _  3.00 

The  Univ.  of  Chicago  Manual  of  Style _  3.00 

Handbook  for  Pressmen _  3.00 

by  Fred  W,  Hoch 

A  Practical  Touch  System _  2.27 

by  E,  B,  Harding 

Advertising  and  Its  Mechanical  Production _  1.89 

by  Carl  R,  Greer 

The  Practice  of  Printing _  1.80 

by  R.  L,  Polk 

Profitable  Printing  Ideas _  1.50 

by  Roger  C.  Blanton 

Printing  and  the  Allied  Trades _  1.50 

by  R,  Randolph  Karch 

Pressman's  Pocket  Manual _  1.50 

by  J,  IS,  Harrison 

Tips  on  Presswork _ _ _ 1 .00 

by  G,  C,  Cooper 

Direct  Advertising  and  the  Printer _  1.00 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 
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DON’T 


look  a  gift  horse  in  the  mouth^^ 


Bui  when  you  lay  your  money  on  the  line,  it  pays  to  look 

If  paper  were  just  paper,  always  alike  in  quality,  appearanee  and 
price,  printers  and  advertisers  wouldn’t  have  to  be  careful.  But 
paper  isn’t  identical.  It  may  be  weak.  It  may  crack  in  folding.  It 
may  have  an  uninteresting  surface.  It  may  not  print  well.  Lots 
of  costly,  annoying  things  can  happen  in  paper.  They  cause  waste. 


Here  at  the  Beckett  mill  we  have  been  making  paper  nearly  a 
century.  We  should  know  how  to  avoid  the  errors  that  cause  pa¬ 
per  trouble  and  we  think  we  do,  so  far  as  is  humanly  possible. 


Moreover  we  have  always  concentrated  on  papers  of  sound  qual¬ 
ity  at  moderate  prices.  We  have  established  a  reputation  and  we 
intend  to  keep  it.  These  are  some  of  the  reasons  why  Buckeye 
and  Beckett  papers  are  regarded  throughout  the  printing  indus¬ 
try  as  standard  goods  and  are  everywhere  accepted  with  confi¬ 
dence.  They  include  such  famous  brands  as  Buckeye  Cover,  Beck¬ 
ett  Cover,  Ohio  Cover,  Buckeye  Text,  Beckett  Text,  Tweed  Text, 
Beckett  Offset  and  Beckett  Opaque.  Obtainable  in  every  center. 


THE  BECKETT  PAPER  CO. . .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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Direction:  SOUTHWEST  HOTELS  .INC  -  H. Grady  Manning,  Founder 


enjoy  health 


Youx  pazt  in  America’s  Victory  Program  recfuires 
energy,  vigor  and  health.  Keep  fit  by  relaxing  at  this 
world'famoiu  health  spa  in  Ae  beautiful  Ouachita 
Mountains.  Horseback  riding,  golf,  texmis,  hiking, 
boating  and  fishing  on  Lakes  Hamilton  S.  Catherine; 
and  countless  other  recreations. 


NATIONAL  PARK«ARKANSAS 


At  the  Majestic,  beautifully  furnished  2, 3  &  4  room 
apartments  and  single  rooms,  with  or  without  bath. 
Government  supervised  bath  house  in  hotel. 

DAILY  RATES  FROMli  O 


■.KANSAS  CITY  You  Will  Enjoy  Beoutiful  HOTEL  CONTINENTS 
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this— and  you  can  prove  it  for  your* 
self— by  degrees.  You  can  see  it  cut 
down  your  makeready  time,  increase 
the  impression  output  of  your  presses 
—  and  add  to  your  profits. 

PREPRINTING  pays  as  sure  as  2 
and  2  equals  4.  In  PREPRINTING, 
you  add  man-hours  to  LOW-COST 
machine  hours,  instead  of  adding 
a  greater  number  of  man-hours  to 
HIGH-COST  machine  hours. 

If  you  are  interested  in  more  eco¬ 
nomical  production,  seriously  consid¬ 
er  PREPRINTING  for  your  own  plant. 


To  PREPRINT  means  to  check  and  to 
correct  plate  and  form  faults  and  er¬ 
rors  when  it  can  be  done  most  eco¬ 
nomically  and  efficiently. 

It  is  obvious  that  the  checking  and 
correction  of  forms  and  plates  AFTER 
they  are  on  expensive  production 
presses  is  extremely  costly. 

As  it  is  impossible  to  determine 
in  advance  accurately  what  this  time 
will  be,  this  indefinite  factor  on  esti¬ 
mated  jobs  can  be  the  difference  be¬ 
tween  loss  and  profit. 

PREPRINTING  is  a  sure  cure  for 


VAN  DERCOOK 

PROOF  PRESSES  -  BLOCK  LEVELLERS  -  HACKER  GAUGES 

ki _ < 


VANDERCOOK  &  SONS.  Main  Office  and  Plant.  900  N.  Kilpatrick  Ave.,  Chicago,  Ill. 
Eastern  Branch:  216  East  45th  St.,  New  York  -  Canada:  Sears  Limited,  Toronto 


k  X  appeal  to  the  Government  has  been 
made  recently  by  200  professors  who 
believe  that  wartime  advertising  is  a  waste 
and  should  be  discontinued. 

Is  advertising  a  waste?  Not  in  the  light  of 
the  following,  released  by  the  Office  of  War 
Information  on  March  24 :  "The  press, 
radio,  magazines,  motion  pictures,  and  ad¬ 
vertisers  of  America  have  gladly  spent 
many  hundreds  of  millions  of  dollars  to 
carry  war  information  to  the  American 
l)eople.  OWI  has  a  current  domestic  budget 
of  only  $9,000,000.  If  OWI  were  to  at¬ 
tempt  to  do  the  entire  job  of  war  informa¬ 
tion  by  itself,  it  would  require  a  budget  of 
many  hundreds  of  millions.  OWI  believes 
and  will  continue  to  believe  that  the  job 
of  informing  the  people  can  best  be  done 
through  established  media,  and  that  the 
main  task  of  a  Government  office  of  infor¬ 
mation  is  to  secure  the  cooperation  of  these 
media  and  to  give  them  materials  and  in¬ 
formation  which  they  require.” 

Is  advertising  unnecessary  at  this  time?  If 
you  are  inclined  to  think  so.  then  read  the 
following  paragraph  from  the  masterly  reply 
written  to  the  professors  by  Dean  C.  E. 
Griffin  of  the  School  of  Business  Adminis¬ 
tration  of  the  University  of  Michigan. 
“It  may  well  be  that  American  business  will 
face  its  most  crucial  test  in  the  few  years 


following  this  war.  If  private  business  can 
give  jobs  to  the  millions  who  will  be  dis¬ 
placed  from  the  armed  forces  and  war  in¬ 
dustries,  that  test  will  have  been  met.  If  it 
fails,  there  will  very  possibly  not  be  another 
chance  in  our  time.  And  so  a  duty  second 
only  to  winning  the  war  rests  upon  Ameri¬ 
can  business  men  to  lay  their  plans  for  that 
tremendous  job  of  reconversion.  This  means 
planning  of  products  and  preparing  and 
preserving  the  normal  lines  of  trade  and 
the  good-will  and  acceptance  of  trade  names. 
The  country  expects  business  men  to  be 
prepared  and  one  day  it  will  bitterly  com¬ 
plain  if  they  are  not  prepared.  If  this  re¬ 
sponsibility  is  to  rest  upon  the  business  men 
of  the  country,  they  must  be  allowed  to 
meet  it  in  their  own  way.  One  of  those  ways 
is  advertising  designed  to  keep  established 
names  before  the  consumers,  to  fire  their 
imagination  with  the  prospects  of  the  new 
products  to  come,  to  retain  their  good-will 
by  explaining  that  the  products  they  can¬ 
not  get  are  going  to  the  war  effort,  to  sell 
them  on  the  future  of  this  country  and  its 
institutions.  We  should,  as  far  as  war  re¬ 
quirements  will  permit,  attempt  to  preserve 
those  forces  that  will  help  to  bridge  the  gap 
between  pre-war  and  postwar.  There  will 
be  disruption  of  normal  trade  at  best.  Xo 
good  can  be  served  by  aggravating  it.” 
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^o«  u^^»/  to  know 


GO  TO  AN  EXPERT 


WHEN  YOU  WANT  to  know  what  make  of  paper  to  buy  for  your 
office  letterheads^  our  advice  is  simply. 

"Ask  your  printer— he  knows  paper.” 

He  knows  Rising's  reputation  for  craftsmanship.  He  should— for 
years  we've  been  supplying  expert  printers  with  fine  papers  for  every 
printing  purpose  He  can  tell  you  better  than  we  that  Rising  quality 
will  add  much  to  the  prestige  of  your 
business  message  — and  little,  if  any¬ 
thing,  to  Its  expense. 

Three  grades:  Rising  Bond  (25% 
rag).  Rising  Line  Marque  (25%  rag). 
Finance  Bond  (50%  rag).  Rising 
Parchment  ( 100%  rag).  Prices  on  a  par 
with  other  quality  papers.  The  Rising 
Paper  Company,  Housatonic,  Mass. 
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WASTE  MOTION: 

How  to  Eliminate  It 

JOHN  N.  BARRON 


Time  Study 


★  You  have  always  been  vaguely  aware 
that  waste  motion,  in  some  measure  at 
least,  existed  in  your  plant.  But  then, 
you  have  always  known  that  you  op¬ 
erated  your  business  as  efficiently  as 
your  competitor.  Furthermore,  you 
were  not  impressed  with  the  abstruse 
and  enigmatical  prattle  of  the  ill- 
reputed  “efficiency  expert,”  fresh  from 
college,  who  stood  about  with  stop¬ 
watch  in  hand  and  told  you,  with  the 
aid  of  elaborate  charts,  how  to  run  your 
business.  And  a  business,  indeed,  about 
which  he  knew  nothing!  Help  was 
plentiful,  if  not  cheap,  and  this  waste- 
motion  business  couldn’t  be  draining 
your  profits  to  any  great  extent,  any¬ 
how,  you  reasoned. 

Things  are  different  now.  The  war 
services  have  taken  many  of  your  skilled 
men.  Printers  are  made;  not  bom — 
and  this  applies  also  to  pressmen,  feed¬ 
ers,  binders — workers  who  cannot  be 
replaced  for  the  duration.  So  you  are 
beginning  to  wonder  if  you  are  utiliz¬ 
ing  the  full  capacity  of  your  available 
help.  What  was  all  that  efficiency  talk, 
anyhow?  What  is  waste  motion?  What 
is  economy  of  motion?  Could  we  elimi¬ 
nate  the  former  and  achieve  the  latter; 
and  if  we  did  this  in  our  plant,  would 
three  men  get  the  results  that  were 
accomplished  formerly  by,  let  us  say, 
four?  Could  we  manage  this  without 


Engineer 


the  aid  of  an  outsider  standing  around 
telling  our  workers  to  speed  up? 

The  answer  to  the  above  is,  “Cer¬ 
tainly!” 

Let’s  take  a  look  at  your  shop.  We 
will  see  that  time  and  motion  study  is 
merely  the  application  of  common 
sense;  that  it  is  simply  the  looking  at 
old  practices  with  a  fresh  and  objec¬ 
tive  view  toward  simplifying  those 
practices.  As  we  watch  our  workers 
now,  let’s  just  ask  ourselves  continu¬ 
ally:  “Isn’t  there  some  easier  way  to 
do  that?” 

We  are  in  the  pressroom,  so  let’s  just 
loaf  around  and  observe  a  single  opera¬ 
tion.  Here  is  our  line  of  platens.  One 
pressman  is  putting  on  the  makeready. 
Wait  a  minute — what  is  he  doing  now?  \ 
He  has  left  the  press  and  is  walking 
down  to  the  ink  cabinet  at  the  end  of  » 
the  line.  He  takes  the  can  of  make-  | 
ready  paste  from  the  cabinet  and  re-  I 
turns  to  the  press.  He  pastes  up  the  I 

makeready  and  pastes  it  behind  the  I 

draw  sheet.  Now  he  returns  the  can 
to  the  cabinet,  walking  back  the  length 
of  the  row  of  presses.  After  putting  the 
can  away  in  its  usual  place  where  the 
other  pressmen  are  accustomed  to  find 
it,,  he  returns  to  his  platen. 

Fine!  Let  us  now  apply  a  little  com¬ 
mon  sense  to  the  operation.  The  press¬ 
man  has  covered  the  distance  between 
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THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER 
PRINTING  AND  LITHOGRAPHIC  ROLLERS  SINCE  1934 


The  durability  and  performance 
of  all'purpose  Oayco  Rollers  is 
backed  by  years  of  hard  won 
know-how  in  the  pioneering 
and  development  of  synthetic 
rollers  for  all  printing  and  litho 
graphic  purposes.  Proved  by  all 
kinds  of  work  and  weather  con¬ 
ditions  for  almost  a  decade  on  the 
presses  of  America,  Daycos  arc 
the  only  rollers  which  can  beRe- 
Daycoed  time  and  time  again  to 
original  efficiency  at  a  fraction 
of  the  cost  of  a  new  roller. 


THE  DAYTON  RUBBER  MFG.  CO. 
DAYTON.  OHIO 


LATIN-AMERICAN 
REPRESENTATIVES: 
National  Paper  &Type  Co. 
120  Wall  St.,  -  New  York 


CANADIAN 
REPRESENTATIVES: 
Manton  Bros..  Ltd. 
Elizabeth  Street,  Toronto 
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the  press  and  the  cabinet  four  times 
to  perform  one  operation.  You  will  say, 
“Well,  let’s  have  the  cabinet  moved 
half-way  up  the  line  of  presses;  then 
the  men  will  walk  only  half  as  far.” 

This  is  applying  the  old  noodle,  all 
right.  But  we  can  do  even  better  than 
this.  Have  the  cabinet  moved,  perhaps, 
but  we  could  suggest  to  the  pressman 
that  if  he  take  the  makeready  sheet  to 
the  cabinet  and  does  his  paste-up  there, 
he  will  be  making  it  easier  for  himself 
because  then  he  will  he  making  only 
two  trips.  Thus  we  could  cut  the  time 
in  half  and  save  the  worker’s  energy! 

That’s  pretty  good.  But  have  we 
carried  the  thing  as  far  as  we  can?  No. 
Why  not  put  a  can  of  makeready  paste 
at  each  press?  Then  the  pressman 
won’t  have  to  leave  the  press  at  all! 
Now  we  have  it;  we  have  saved  four 
trips  every  time  a  job  is  put  on  a  press. 
We  are  conserving  the  workers’  energy. 
And  we  are  conserving  time. 

Simply  done,  isn’t  it?  The  system 
is:  Observe  and  study;  the  results  sug¬ 
gest  themselves  and  we  achieve  real 
economy  of  motion. 

This  system  is  applied  to  every  single 
operation  in  the  plant,  one  at  a  time, 
beginning  with  the  major  ones.  Here 
is  a  man  who  does  his  work  standing 
before  a  table.  He  stands  because  he 
must  walk  about  to  reach  the  objects 
he  uses  in  his  work.  Build  a  shelf  that 
will  move  the  objects  to  the  man  and 
have  him  sit  down  at  his  work.  His 
work  now  becomes  easy,  comfortable, 
natural,  and  bis  production  increases. 

When  you  have  completed  the  study 
of  the  major  operations,  the  same  sys¬ 
tem  is  applied  to  the  individual  sepa¬ 
rate  motions  of  each  worker  in  the 
execution  of  his  duties.  Faults  are  un¬ 
covered  by  observation;  not  by  spying. 
No  worker  objects  to  idle  and  friendly 
watching.  And  when  you  make  econ- 
omy-of-motion  changes,  never  offend 
him  by  telling  him  how  to  do  his  work. 
The  correct  method  is:  “Wouldn’t  it 
be  easier  for  you  if  you  did  it  this 


way?”  You  will  be  surprised  at  the 
number  of  time-consuming  operations 
that  can  be  eliminated  by  your  own  ob¬ 
servation  and  suggestions. 

And  there  is  still  another  path  toward 
efficiency.  That  is  by  enlisting  the  help 
of  your  unseen  efficiency  experts.  You 
have  many  of  them  in  your  plant:  they 
are  the  employees  themselves.  The 
keynote  here  is:  “There  should  be  some 
easier  way  of  doing  that;  couldn’t  you 
figure  out  something?”  or:  “That  way 
seems  so  darn  tiresome.  Let  me  know 
if  you  can  figure  out  something 
simpler."’ 

Always  easier,  simpler.  Never  faster. 
Psychology  is  the  appeal  here.  It  is 
based  upon  tbe  acknowledged  recogni¬ 
tion  that  each  worker  is  an  expert  at 
his  own  job;  that  he,  better  than  any¬ 
one  else,  is  capable  of  developing  an 
easier  way  of  doing  a  thing.  This  prac¬ 
tice  of  employing  economy  of  motion 
gathers  momentum  of  its  own  force. 
When  a  workman  reports  an  improved 
method  of  performing  an  operation, 
however  trivial,  he  must  be  commended 
and  encouraged.  For  he  has  discovered 
something  that  appeals  to  him.  He  is 
doing  his  work  easier.  He  has  con¬ 
served  his  energy  for  his  other  tasks, 
and  for  his  own  leisure  time.  And  the 
horny  hand  of  waste  motion  has  been 
manacled.  Anything  done  easier  is  al¬ 
ways  done  faster. 

When  applying  observation,  remem¬ 
ber  to  look  always  for  the  attainment 
of  the  simple  and  the  natural.  While 
watching  the  units  that  make  up  an  op¬ 
eration  ask  yourself,  “Is  the  operation 
necessary  in  the  first  place?  Is  a  heavy 
object  being  used  to  perform  a  task 
that  a  lighter  object  would  do  as  well 
or  better?  Is  something  being  carried 
that  could  be  slid  or  rolled  or  trucked? 
How  could  this  operation  be  simpli¬ 
fied?  Could  part  of  it  be  eliminated? 
Removed?  Separated?  Disinvolved? 
Abbreviated?  Combined?” 

V _ 
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THE  CHAMPION  PAPER  AND  FIBRE  C  0.,  H  a  m  i  1 1  o  n.  0  h  I  o 


Champion’s  first  job  is  to  provide  pulp  and  paper  to  help 
win  the  war.  Yet  paper  is  essential  also  to  civilian  industry 
and  business,  which  must  plan  now  for  postwar  activities, 
for  Government  says  private  enterprise  is  expected  to  sup 
ply  jobs  for  all  who  want  to  work.  Within  the  limitations 
established  by  Government  and  the  industry.  Champion 
strives  to  meet  all  wartime  demands  upon  its  facili- 
ties;  and  supplies  everything  it  can  to  business  to  jrag'' 
help  assure  the  future  of  sound  American  economy.  ■BBS  ^ 


MILLS  AT  HAMILTON.  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufactwen  of  Advertisers  *  and  Publishers  ’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  JTriting  .  .  .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CmCAGO,  PHILADELPHIA,  CLEVELAND.  BOSTON,  ST.  LOUIS.  CINCINNATI.  ATLANTA 


HOWS  AOVSHTIWIO 


mNiikS  WHO  Aomnsi 

should  send  specimens  for  ^ 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  wi- 
dose  adequate  postage- 


s*s 


★  A  long  time  ago,  when  Civilian  Defense  was  just  something  the  alarm¬ 
ists  were  talking  about,  the  Cardy-Lundmark  Co.,  Chicago  printers,  began 
to  develop  their  line  of  Emergency  Signs;  they  haven’t  got  a  monopoly 
on  this  business,  by  any  means,  but  having  been  one  of  the  first  companies 
in  it,  they’re  really  getting  around  to  all  the  spots  that  can  be  sold.  .  . . 
Almost  ever  since  I  started  to  write  this  pillar  of  alleged  wisdom  I  have 
been  attempting  to  sell  printers  on  the  idea  of  “specialties.”  These  Cardy- 
Lundmark  signs  are  a  perfect  example  of  what  I  had  in  mind;  merchan¬ 
dise  of  this  sort,  things  that  a  printer  can  manufacture  in  slack  times,  are 
the  crying  need  of  the  entire  industry.  If  you  develop  an  item  of  this 
kind  you  won’t  find  it  necessary  to  conduct  your  business  in  a  haphazard 
“feast  or  famine”  manner  . . .  you’ll  have  something  concrete  to  sell,  some¬ 
thing  that  will  be  good  for  a  more-or-less  stable  income,  regardless  of  the 
ups  and  downs  of  regular  trade.  Any  printer — a  guy  with  a  press,  a  cutter, 
and  a  couple  of  sticks  of  type — can  do  this 

sort  of  thing  .  .  .  the  only  extra  ingredient  perhaps  a  word-of-mouth  campaign  .  .  . 

that’s  absolutely  necessary  is  a  little  old-  or  maybe  you  can  run  a  little  prize  contest 

fashioned  ingenuity — and  market  sense.  ...  or  run  a  couple  of  small  ads  in  the 

Now  maybe  you  didn’t  happen  to  be  en-  big  centers.  .  .  .  There  are  ways,  and  if  you 

dowed  with  those  particular  qualities;  want  to  do  something  about  it  badly  enough, 

you’re  probably  a  darned  good  craftsman,  you’ll  find  the  best  way.  .  .  .  Getting  back 

but  that’s  where  your  talents  end.  What  to  the  Cardy-Lundmark  promotion:  would 

do  you  do  in  that  case?  Well,  you’re  a  suggest  a  more  co-ordinated  presentation 

long  way  from  being  a  hopeless  case,  be-  these  signs ;  perhaps  a  catalogue.  I 

cause  you’ve  still  got  your  equipment—  that^  the  loose  sheets  have  a  tendency 

and  your  craftsmanship.  There  are  thou-  to  get  disorganized ;  also,  you  should  dcfi- 

sands  of  people  with  ideas  .  .  .  ideas  for  nitely  include  a  handy  order  form  and  busi- 

games,  gadgets,  novelties,  necessities;  true,  reply  envelope. 


a  heck  of  a  lot  of  these  ideas  are  on  the 
crackpot  side.  But  if  you  look  hard  enough 
and  long  enough,  you’re  bound  to  come 
across  one  or  two  that  might  be  worth 
while  looking  into.  How  do  you  find  these 


GEORGTE  MULLEN,  Inc.,  305  East  4Sth 
St.,  New  York,  N.  Y.  George  put  a  fluffy 
little  doll  in  a  glassine  envelope,  attached 
a  tag,  and  this  message:  “This  is  Swipo, 


people?  Well,  if  you’re  located  in  a  fairly  a  goofy  printing  gn-emlin  who  hides  in  the 


big  center  you  probably  come  into  contact  hole  of  o’s  and  steals  all  the  spacing  after 
with  them  anyway;  perhaps  they  seek  you  the  job  is  set.  He  has  some  pals,  for  in- 
out.  If  you  happen  to  be  in  a  smaller  city  stance — Hypo  hangs  out  in  the  cost  enve- 
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Manufacturers  of  Printers’  and  Litho-Offset  Rollers 


M’L  BINGHAM’S  SON  MFG.  CO. 

Roller  Makers  Since  1847 


Atlanta 

Claveland 

Dallas 


Das  Moinas 

Datroit 

Houston 


Flame  throweis  are  powerful  weapons  in  the 
clean-up  fighting  that  calls  for  the  extinction 
of  plant  or  animal  life. 

Though  not  so  vicious,  the  warm  weather 
heat  is  a  destructive  force  to  rollers  that  are 
not  made  to  withstand  the  conditions  that 
result  from  such  weather. 

When  the  seasons  change,  do  not  be  caught 
with  rollers  that  will  make  you  reduce  your 
press  speeds,  increase  wash-up  time,  or  de¬ 
crease  the  quality  of  your  printing. 

You  can  get  all  the  Bingham  Rollers  you 
need— Natural  Rubber,  Synthetic  Rubber,  Vul¬ 
canized  Oil,  or  Composition.  Send  in  your  old 
rollers  now— and  have  them  reconditioned  to 
give  you  maximum  output  during  the  coming 
warm  weather  months. 

Check  with  your  nearest  Bingham  repre¬ 
sentative  on  any  roller  problem  you  may  have. 
He  will  serve  you  well. 


Indianapolis 
Kalamazoo 
Kansas  City 


Minneapolis 
Nashville 
Oklahoma  City 


Pittsburgh 
St.  Louis 
Springfield,  O. 


lope,  puffs  up  his  chest  and  runs  up  the 
hill.  Lazo  puts  molasses  in  the  clock  and 
delays  the  job.  Floppo  puts  the  jinx  on 
promotions  and  reduces  results.  They  don’t 
hang  out  in  our  shop — they  and  George 
Mullen  ‘Know-How’  just  don’t  get  along.” 
George  appended  his  personal  ink-written 
signature.  Ad  Rating :  A. 

RURCK’S  ADVERTISING  &  PRINT- 
ing  Service.  221  E  Street,  San  Bernar¬ 
dino.  Calif.  In  a  recent  letter  to  his 
customers.  Mike  Burck  put  ov’er  a  very 
neat  good-will  message ;  “We’ve  been  test¬ 
ing  (though  not  exactly  to  our  liking)  the 
old  proverb,  ‘Absence  makes  the  heart  grow 
fonder.’  and  wondering  if  it  will  apply  to 
us  and  our  relations  with  our  customers 
and  friends.  Here’s  why :  a  shortage  of 
help  has  caused  us  to  stick  close  to  our 
presses  and  things  and  made  freouent  calls 
on  you  a  thing  of  the  past  for  the  time 
being.  ...”  A  little  “honey”  of  this  char¬ 
acter  goes  a  long  way,  usually,  to  sweeten 
relations  with  customers,  especially  in  times 
like  these.  Ad  Rating :  A. 

THE  LOTZ  PHOTO  -  ENGRAVING 
Company,  12th  and  Cherry  Sts.,  Philadel¬ 
phia,  Pa.  This  plant  has  issued  a  hand¬ 
some  and  helpful  little  booklet  that  shows 
what  can  be  done — with  the  help  of  a  good 
engraver — with  benday  tints.  Ad  Rating  :  A. 

HOWARD  M.  WHITE.  211  High  Avenue, 
Cleveland,  Ohio.  Howard  is  an  up-and- 
comer  of  74,  and  he’s  been  issuing  his  little 
house  organ,  “White’s  Black  Ink”  (a  won¬ 
derful  title,  by  the  way),  for  quite  some 
years.  An  intimate  and  easy-to-read  little 
sheet,  Howard  says  it  does  a  worthwhile 
goodwill  job  for  him  among  his  customers 
and  prospects.  Ad  Rating :  A. 

THE  TIMES  UNION,  1447  Main  Street, 
Marinette,  Wisconsin.  This  county  news- 
j)aper  uses  a  little  novelty  gadget  to  in¬ 
crease  the  attention  value  of  its  sales  mes¬ 
sage  ;  it  has  attached  a  small  piece  of  mirror 
to  a  colorful  sheet  that’s  headlined  “Here’s 
Looking  at  YOU !”  Good  idea,  but  the 
message,  we  feel,  is  too  general.  Do  you 
know  how  many  times  you  used  the  word 
“new?”  Ad  Rating:  B. 

ANDREWS  PRINTING  CO.,  7  W.  13th 
St.,  Chattanooga,  Tenn.  This  shop  has 
issued  another  colorful  promotion  piece. 


boosting  the  natural  and  man-made  advan¬ 
tages  of  the  area.  The  latest  one  drama¬ 
tizes  the  various  TVA  projects,  and  the 
many  fine  things  they  have  accomplished 
for  the  surrounding  territory.  Ad  Rating :  B. 

SHELDON  PRESS  COMPANY,  80 
Boylston  St.,  Boston,  Mass.  This  company 
specializes  in  the  production  of  large  news¬ 
print  circular-broadsides,  mainly  for  retail¬ 
ers.  They’ve  used  their  own  media  to  ad¬ 
vertise  their  wares ;  main  theme  of  the  cir¬ 
cular  sent  our  way  was  a  testimonial  letter 
from  one  of  their  customers  who’d  been 
using  Sheldon  newsprints  every  month  for 
eight  years.  Ad  Rating :  A. 

PHEASANT  PRESS,  (Treenlawn.  L.  L, 
N.  Y.  This  little  shop  designed  an  inter¬ 
esting  letterhead  for  a  local  chick  hatchery ; 
to  tell  the  world  about  its  commendable 
job  it  reproduced  the  heading  on  a  blot¬ 
ter  with  this  appropriate  caption :  “This 
specially  designed  heading  is  an  incubation 
of  Pheasant  Press.  .  .  .”  Ad  Rating:  B. 

GRAGOR-CONNERY  CO..  924  Cherry 
St.,  Philadelphia,  Pa.  Your  two  blotters, 
sporting  Marine  and  Navy  insignia  charts 
are  very  handsome,  indeed.  Layouts  of 
both  are  extremely  simple,  yet  highly  effec¬ 
tive.  Ad  Rating:  A. 

YAEGER  TYPESETTING  CO.,  241 
North  Third  St.,  Columbus,  Ohio.  Mr.  Y. 
sent  me  a  sample  of  a  job  turned  out  in  his 
shop  which  featuretl  every  type  in  the  shop, 
all  hodge-podged.  .  .  .  Work  of  this  kind 
makes  me  a  little  ill,  I’m  sorry  to  say  .  .  . 
type  wasn’t  intended  to  be  prostituted  to 
appease  someone’s  alleged  sense  of  humor 
.  .  .  don’t  show  it  to  your  customers. 

THE  PARKER  PRESS,  Inc.,  252  State 
St.,  Watertown,  N.  Y.  This  shop’s  cur¬ 
rent  blotter  makes  interesting  reading; 
it  has  used  gas  rationing  as  a  theme,  and 
to  show  fellow  townsmen  that  they’re  really 
not  so  badly  off,  they  printed  a  table  of 
gasoline  prices  in  cities  in  other  countries. 
Ad  Rating :  A. 

ALLEN,  LANE  &  SCOTT,  1211  Clover 
Street.  Philadelphia.  “NOBODY  KNOWS 
— what’s  in  the  cards  for  you”  is  a  clever 
pop-out  folder  that’s  designed  to  convince 
war-busy  manufacturers  of  the  need  for 
continued  advertising.  Ad  Rating  :  A. 


16 


The  Graphic  Arts  Monthly— 1943 


Like  a  pebble  tossed  in  a  pond,  the  influence  of  words  radiates 
I  in  an  ever-widening  circle. 

The  influence  of  words  is  infinite. 

Printing  gives  wider  circulation  to  words.  Books  and  pamphlets 
are  printed  to  help  win  the  war.  Official  forms  and  blanks  are 
needed  to  administer  the  war  activities  of  government  and  indus- 
.  try.  Leaflets  and  circulars  are  necessary  to  inform  the  people 
of  how  to  do  their  share. 

The  printing  press  is  an  essential,  vital  tool  for  Victory. 

★  ★  ★ 

In  spite  of  the  need,  no  new  printing  machinery  is  now  being 
produced,  except  upon  government  orders.  At  Chandler  &  Price, 
all  of  our  facilities  are  engaged  in  the  production  of  material  of 
war.  But  you  who  operate  Chandler  &  Price  equipment  purchased 
in  peace  times  can  keep  this  equipment  working  profitably  if 
you  will  maintain  it  carefully,  lubricate  it  regularly,  anticipate 
repairs  and  make  them  promptly.  In  this,  you  will  help  con¬ 
tribute  printing's  share  toward  Victory. 


I 

I 

I 


=  100%= 

_  AUTOMATIC  _ 

=  SLUG  SAWING  = 

with 

1=  MOHR  = 
=  SAW  = 

Saws  slugs  to  any 
measure  as  they  are 
"■■■"  ejected  by  the  line- 
casting  machine. 

(MOHR  LINO-SAW  CO. 

126  N.  Union  Ave.,  Chicago,  III. 


The  BOLTON  KNIFE 


It  is  the  knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

His  Matrix  Problem 
May  Be  Yours 

0/  am  enclosing  a  mat  which  runs 
.  on  my  machine,  a  Model  8,  No. 
17299  Linotype,  and  am  hopeful  that 
you  can  advise  me  as  to  the  cause  of 
battering  and  pinching  toe  of  mat. 

W  run  plenty  of  mats  on  the  machine 
and  keep  it  in  good  working  order  at 
all  times.  Until  two  weeks  ago  we  had 
experienced  no  trouble  with  the  mats, 
and  I  have  tried  several  methods  to 
relieve  this  trouble. 

You  will  notice  that  the  mat,  or 
rather  the  toe  of  the  mat,  is  clipped 
on  the  inside  toe,  and  metal  hangs  on 
it,  staying  with  the  mat  until  it  gets 
to  the  distributor  box  and  parts  of  the 
metal  fall  into  the  magazine.  On  the 
outside  toe  the  mat  is  pinched  off  con¬ 
siderably  more,  but  the  big  trouble 
is  with  the  inside  toe,  as  this  causes 
the  mats  to  fall  slow. 

I  have  ordered  a  new  back  jaw  for 
the  front  elevator,  as  this  piece  on  the 
machine  was  worn,  allowing  the  mats 
to  move  slightly  forward  as  the  ma¬ 
chine  moved  into  casting  position. 

I  would  appreciate  very  much  your 
giving  me  the  benefit  of  your  experience 
in  this  matter,  as  machinists  are  hard 
to  get  to  work  on  machines  at  this  time 
and  we  are  having  to  do  repair  work 
in  the  shop. 

B.  S.,  Logansport,  La. 

A  Your  matrix  sample  shows  wear 
■  which  increases  with  use,  visible 
on  toes  and  teeth,  not  yet  serious,  but 
emphasizing  the  need  for  systematic 
re-check  of  all  adjustments  involved. 

Keep  first  elevator  jaws  snug  yet 
free  to  justify  bands  and  mats  into  a 
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tight  final  justification  and  lockup. 
This  protects  toes  of  mats,  holds  them 
securely  under  the  duplex  rail  when 
entering  vise  jaws. 

Set  head  screw  to  give  2-point  ver¬ 
tical  play  of  mats  in  line  while  in  the 
process  of  justification. 

Set  vise  automatic  stop  rod  to  stop 
machine  with  a  2-point  thin  space. 
Worn  pawl  and  dog  may  need  sharpen¬ 
ing  occasionally. 

Set  mold  slide  eccentric  to  contact 
mold  to  mats  in  first  justification,  with 
slight  visible  mold  retraction  before 
final  justification  and  lockup.  .  This 
slight  release  permits  correction  of 
face  level  and  band  thrust — ^very  im¬ 
portant.  (The  mold  must  advance 
snugly  against  mats  in  final  lockup  and 
cast — to  insure  face  level  and  prevent 
any  metal  intrusion  and  accumulation 
upon  edge  walls  of  mats  during  cast. 
Such  a  deposit  eventually  creates 
slight  face  level  variations  upon  the 
slug,  adding  fractionally  to  slug 
height.) 

Set  pump  stop  automatic  to  prevent 
casting  of  all  loose  lines.  Hair  lines 
result  from  damaged  side  walls,  and 
metal  on  them  goes  into  the  magazine. 

Check  first  justification  lever  cam 
roll — if  band  wedges  touch  the  justi¬ 
fication  block  when  the  line  descends 
to  rest  upon  the  head  screw  a  premature 
hind  results,  defeating  face  alignment 
and  proper  justification.  An  over-size 
cam  roU  must  then  be  applied,  to  keep 
the  justification  block  down  in  the 
clear  at  this  point.  Your  machine  is 
old,  and  the  cam  and  roll  undoubtedly 
considerably  worn,  perhaps  requiring 
correction. 

Avoid  tight  lines.  Their  toes  may  be 
sheared  against  the  mold  or  duplex 
rail,  adding  to  alignment  variations, 
and  other  complications. 

Spaceband  justification  block.  Later 
machines  have  this  block  step-cut  or 
cross-grooved  to  stabilize  band  wedges 
against  side-slipping  and  perhaps  bend- 


ELLINGSWORTH 
“FOUR  STAR” 

LOOSE  LEAF  COVERS 


[FEATURING . . . 

^m-janq 

LOOSE  LEAF  COVERS 

N«v*l,  IlfM-wvinf,  iwtmy  wlUtn. 
C*m*  !•  yo«  wMi  hi»m-li» 

(•nfiM  tmtt9n»n  mnd  rainfaccarf  awM 
bliMlInfl  ayalali,  raarfy  far  pagai  la  b* 
inMf1a4  and  ^akUy  and  aatily  failanad. 
Na  Uaaa  ttaplai  ar  bradi.  Of  darabli 
papar  wllb  ambaitad  laalbar  frabi  tn- 
Irii  in  Ian  calart,  far  tiandard  ibaal 
tin  III  tVi.  Odd  litaa  and  talaclad 
cavar  malariaU  fwmiahad  la  ardar. 
"Oaa-Tana”  Cavart  ar  Bbidlnt  Oatiali 
ra«|alra  a  friarily  CatHHcaltan  af  A'l-J 
ar  baNar. 

I'A'Duo-TiRfBINDINQ  QUSSETS 

Prinlart  and  manafaclwrart  af  cala> 
lagaai,  prka  baahi,  pamphlal*,  yrapaial 
ravar,,  ale.  can  taka  advanlata  af  “Oaa- 
Tanf”  faalwra*  an  lhair  awn  cavart  by 
weinf  Ihaca  "Dwa-Tanf"  Bbidinf  Oacialt. 

'eumosworth  loose  leaf  covem 

OSINO  FUUTie  SMEW  POSTS,  nitfs 
OR  TIEl 

In  Iha  abcanca  af  a  PrlarHy  CanUcallan 
plaitic  tcraw  ^tli  ara  famlibad.  In 
lanflht  fram  ana^wadar  inch  la  ana 
inch.  Olliar  nan-priarily  failanlan  aaa 
libca  tiript  and  lia  cardt. 

r  EMSOSSINO,  PRIRTIRO,  DECORATIR* 
AHD  STAMPIRO 

M*d«rn  ond  mf  Gwil- 

•bl«  i—f  LmI  wMi 

ditflnctivR  ^Intln9«  tmhtMltif,  dGctil 
iffif  itomplfif . 

FREE  SnmPlES  that  will  sail  mailad 

promptly.  Prices  and  estimates,  too. 


ELLINGSWORTH  MFG.  CO. 

JOO  SOUTH  PEORIA  STREET  CHICAGO.  ILLINOIS 

TELEPHONE  a  HAYMARKET  172J 
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100% 

ACCU 
COUNTERS 


for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  counter. 
DB  (illuitrated). 
$8.25  .  .  .  non-reeet 
model  D.  $6.75  .  .  . 
model  AR  for  other 
presses.  $7.75. 

F.  B.  Redlngton  Co. 
110  8.  Sangamon  St. 
Ohioaga.  III. 


REDINGTON 


A  Practical  Touch  System 
for  Operating  the  Linotype, 
Intertype  and  Linograph 

by  E.  B.  Harding 

Set  of  booklets  in  case  giving  complete 
instructions  and  practice  exercises  for 
beginner  and  experienced  operator. 

Send  check  for  $2.27  to 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  St.,  Chicago,  III. 


A  long  pull,  and  a  strong  pull,  and  all 
pulling  together  is  the  stroke  of  suc¬ 
cess. — Paper  Manufacturers  Co. 


ing  or  “kinking”  the  wedge,  perhaps 
ruining  them.  Older  blocks  are 
smooth,  and  subject  to  this  side-slip, 
ping  tendency,  which  sometimes  causes 
mats  to  lock  up  slightly  out  of  a  true 
vertical,  or  faulty  line  expansion,  in¬ 
ducing  metal  intrusion.  It  is  common 
practice  to  roughen  or  cross-cut  a 
smooth  block  where  this  tendency  per¬ 
sists,  or  replace  it. 

Front  mold  tviper  should  keep  face 
of  mold  free  of  all  metal  particles  or 
accumulations. 

The  lower  small  toe  upon  which  the 
matrix  rests  the  bulk  of  its  weight  in 
traveling  through  the  magazine  natur¬ 
ally  wears  down  faster,  and  the  corners 
and  edges  tend  to  expand  outward,  per¬ 
haps  contacting  the  sides  of  the  mag¬ 
azine  channel,  causing  the  mat  to  bind 
and  refuse  to  drop.  This  expansion 
may  be  carefully  beaten  back  into  the 
toe  again,  or  dressed  away  with  a 
matrix  file.  Your  matrix  shows  a 
slight  wear  and  expansion  of  this  kind. 

Also  the  lower  corner  of  the  small 
toe  which  contacts  the  front  cover  in 
dronoing  from  the  magazine  shows  an 
expanded  “tit”  at  that  point.  It  may 
also  be  reduced.  Open  the  front  cover 
of  your  machine  and  see  where  in  the 
course  of  long  use  the  inside  of  the 
hard  metal  cover  has  been  worn  by  the 
dropping  mat,  where  its  course  is  de¬ 
flected  to  a  vertical  drop.  All  later 
machines  are  now  equipped  with  shock 
absorbers  at  this  point  of  contact, 
greatly  reducing  the  wear  upon  the  toe 
of  the  dropping  mat. 

Not  all  the  above  will  apply  in  your 
case,  perhaps,  but  each  has  an  impor¬ 
tant  part  in  the  final  result,  and  jus¬ 
tifies  regular  attention. 

V  . . .  _ 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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New  Book  Shows  HowTo 

1 .  Plan  work 

2.  Orgonize  information 


Pass  along  details 
Avoid  *‘|unk  heop"  desks 
Get  work  done  on  time 


It  will  help  your  customers  solve  today"’ s  problems 
It  will  help  you  land  more  profitable  orders 


You  HAVE  customers  in 
responsible  war  pro¬ 
duction  jobs.  Men  work¬ 
ing  hard  for  victory.  But 
many  are  handicapped  by 
lack  of  time,  slowed  down 
by  desks  piled  with  details 
that  keep  them  from  impor¬ 
tant  work. 

These  men  need  to  clear 
their  desks,  “multiply” 
themselves  for  more  vital 
jobs.  Show  them  how  pa¬ 
per  and  printing  can  help 
them  do  tiiat,  and  youTl  get 
their  printing  orders. 

Hanunermill’s  new  little 
book.  “Recipe  for  an  Or¬ 
derly  Desk,”  by  William 
Feather,  can  aid  you  in  get¬ 
ting  those  orders.  It  shows 
8  printed  forms  to  help  cus¬ 
tomers  organize  their  work, 
get  rid  of  details  .  .  .  forms 
you  can  sell  today. 

Get  copies  of  this  new 
book  now.  Use  them  to 
show  your  customers  how 
the  right  kind  of  printing 
can  take  a  load  off  their 
desks  and  off  their  minds. 

Your  customers  are  read¬ 
ing  about  “Recipe  for  an 
Orderly  Desk”  in  Hammer- 
mill  advertisements  in  the 
Saturday  Evening  Post, 
Time,  Business  Week  and 
other  magazines.  Be  sure 
you  have  books  to  give 
them.  Mail  coupon. 


) 


HO>M 


C0l^^5 


Htip  to  incroost  prodocHon  io  tiw  moko* 
op,  lockup  and  nraktroody  oporolions 


Compo  Rule  and  other  strip  materials 
are  accurate  to  highest  possible  degree. 

Now  available  at  only 

19c  per  lb. 

for  HANDFiNISHED  RULE 

LEADS  131/20  SLUGS 

Prices  Bubject  to  change  teithout  notice 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacino  materials.  Immediate  shipment. 
These  Tow  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  sent  on  request. 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

Trouble  with  Work-ups 

QI  am  enclosing  a  copy  of  a  letter^ 
m  headf  printed  on  a  small  auto¬ 
matic  job  cylinder  press.  The  11-inch 
side  of  sheet  was  the  gripper  edge. 
While  it  was  only  a  5,000  run,  we  had  a 
great  deed  of  trouble  with  work-ups. 
The  form  teas  perfectly  justified,  and 
seemed  to  lie  flat  on  stone  when  locked. 
Can  you  suggest  any  remedy? 

R.  N.,  Fresno,  Calif. 

A  The  sample  you  have  sent  us  is  a 
•  simple  single  line  of  12-point  let¬ 
terspaced  type  running  clear  across 
the  letterhead.  There  is  a  considerable 
amount  of  impression.  With  such  heavy 
impression,  plus  even  the  least  amount 
of  spring  in  the  type  form,  a  type  form 
is  very  apt  to  work  up  on  the  cylinder 
type  of  job  press.  We  suggest  that 
the  next  time  such  a  form  turns  up 
you  have  it  fed  in  to  the  head  of  sheet 
— that  is,  “dip”  it,  with  the  8%-inch 
side  of  sheet  to  grippers.  Of  course, 
the  use  of  an  electro  is  not  always 
feasible,  but  this  would  eliminate  the 
work-up  hazard.  Often,  on  a  job  of 
this  sort,  particularly  if  there  is  a 
little  more  type  than  used  on  your 
job,  the  electrotype  pays  for  itself  in 
saving  type,  for  it  is  easy  to  ruin  all 
the  type  used  on  a  letterhead  printed 
on  a  good  'grade  of  bond  paper  on  a 
5000  run  with  such  heavy  impression 
as  you  have  used.  Obviously,  it  is 
better  to  throw  such  type  into  the  hell- 
box  instead  of  returning  it  to  the  type 
case  with  other  foundry  type  in  good 
condition. 

V _ 

— FOR  VICTORY:  BUY  BONDS — 
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4hmiSiM.  MANUFACTURING  CO. 

★  TWO  RIVERS,  WISCONSIN  ★ 


^  The  war  means  shortages  on  the 
Home  Front  .  .  .  both  of  materials  and 
manpower.  Until  the  war  is  over,  your 
composing  room  will  suffer  more  and 
more  from  lack  of  sufficient  and  well 
qualified  labor.  It  is  important,  there¬ 
fore,  that  it  be  arranged  and  equipped 
in  the  most  efficient  manner.  Hamilton 
equipment  offers  the  solution  by  mak¬ 
ing  possible  good  arrangement  and 
providing  compositors  with  opportimi- 
ties  to  work  productively  ALL  THE 
TIME. 


At  Hamilton's  large  steel 
plant  is  devoted  almost  en¬ 
tirely  to  war  production  .  .  . 
a  job  we  are  proud  to  do. 
We  are  still  able  to  supply 
you  with  all  regular  wood 
items,  however,  and  also 
have  quite  a  good  stock  of 
steel  items  available  which 
can  be  supplied  in  accord¬ 
ance  with  the  WPB  limita¬ 
tion  order. 


See  your  Hamilton  dealer  for  full  information  about 
the  Hamilton  items  available  and  how  they  will  help  you 
meet  the  war-time  problems 


YOUR  COMPOSING  ROOM 
ond  the  WAR 


BOY,  WAS  I  SMART 
WHEN  I  BOUGHT  A 

BASE  SYSTEM! 

#  At  a  time  like  this^  an 
inyestment  in  quality 
reolly  begins  to  pay 
extra  dividends.  My 
Sterling  Toggle  Base  is 
mode  of  semi-steel  for 
long  life  .  .  •  which 
meons  that  if  I  clean 
base  sections  and  hooks 
regulorly  and  protect 
them  adequately  when 
they're  net  in  actual  use, 
I  can  count  on  my  pres¬ 
ent  base  system's  serving 
me  dependably  for  the 
duration.  »  »  » 


THE  PRINTING  MACHINERY  CO. 

436  Commercial  Square,  Cincinnati.  Ohio 


23  East  26th  Street  •  New  York  City 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Gets  Clean  Perforations 

★  As  a  reader  of  your  column  in  the 
GAM — and  also  as  a  pressman,  I  have 
noticed  several  articles  on  press  perfor* 
ation  troubles. 

1  am  enclosing  a  method  I  use  on  all 
types  of  presses  at  all  speeds  and  1  get 
a  clean  sharp  perforation  without  cut¬ 
ting  rollers  or  filling  up  on  the  make- 
ready  sheet — also  I  never  have  to  use 
binders*  tape  on  the  top  sheet. 

The  enclosed  was  run  on  a  C&P 
cylinder  12x18  at  above  4000  per  hour; 
above  80,000  impressions  were  run  with¬ 
out  touching  the  makeready  or  top 
sheet.  With  the  use  of  tag  brand  1 
got  clean,  sharp  impressions  without 
wear  on  either  plates  or  makeready. 
I  use  type  high  perforating  rules — 
incidently  this  is  the  5th  year  of  the 
run  and  the  same  rules  are  being  used 
— and  I  have  avoided  cutting  rollers. 

1  thought  you  might  pass  this  on  to 
P.  F.  0.,  Biglerville,  Pa.,  who  was  in¬ 
quiring  regarding  this  procedure  in 
the  December,  1942,  GAM. 

Ordinary  makeready  paste  was  used 
to  hold  metal  strips  in  place,  which  are 
ordinary  galvanized  iron  of  thin  gauge 
— that  is  approximately  the  same  as  the 
tag  brand. 

Clarence  A.  Miles 
Pressroom  Foreman 
Davenport  Times-Tribune 
Davenporty  Washington 

V  . . .  _ 

A  Poor  Scoring  Job 

Ql  have  a  cutting  and  creasing 
•  form  on  a  14x22  Coitus  Armory 
Press.  You  will  find  enclosed  a  sheet 
of  cut  and  creased  cardboard  which 
has  given  me  trouble.  I  have  the  cut- 
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KALAMAZOO 

MICHIGAN 


Black  as  Night  but  it 


You've  seen  heavy  forms  like  that — ^lots  of 
ink — and  lots  of  trouble.  Well*  sir — ^that's 
iust  the  kind  of  a  Job  Wotta  Blacks  can  lick 
without  half  trying*  for  they're  super  black 
with  a  lot  of  extra  mileage — and  they  won't 
offset. 


That's  what  we  mean — won*t  offset.  And 
we  can  prove  it.  Just  try  Wotta  Blacks  on 
your  next  iob — any  job — and  if  you're  not 
satisfied*  we'll  refund  every  cent  you 
paid  us. 


Rlachi 


They're  Guaranteed 


HiaxX  Coupon  for  Free  Trial  Offer 


E.  I.  KELLY  CO. 

1927  N.  Pitcher  St.,  Kalamazoo,  Mich. 

O. K. — Tell  us  about  your  FREE  TRIAL 
OFFER  ON  WOTTA  BLACKS. 

P. S. — Don't  forget  my  free  copy  of  "DOPES." 


^own-to-e 
on  how  an 

lOpac 

Clip 
coupon  for 

*‘^opGs"-_ 

writ©  on 
F  your  letter. 

^lead.  Iff  i 


formation 

cn  to  dope 

pressroom 


Address 


The  "ULTRA-FORCE'' 

Absolute  ‘‘tops’*  in  all-purpose 
numbering  machines.  Hardened 
steel  wheels  ...  centralized 
plunger  pressure  action 
are  but  two  of  many  ex¬ 
clusive  features  .  .  . 

there  is  no  finer  typo- 
graph  made. 


Quickly  removes 
hard  coked  ink  from 
presses,  type  ond  cuts . . . 
Nothing  like  if! 
Order  from  your  dealer 
CHALMERS  CHEMICAL  CO. 

123  Chestnut  St.,  Newark,  N.  J. 


1  Covcrwcll 
Printind  InlcL/’ 

MANUFACTURED  BY 

1  .yiartin  'Driscoll  &  Co. 

CHICAGO 


ting  rules  marked  with  pencil.  You 
will  note  on  the  back  that  the  cutting 
rules  leave  a  burr.  They  should  cut 
clean.  Please  advise  me  what  to  do. 

C.  H.  M.,  Baltimore,  Md. 

A  In  order  to  secure  a  clean  cut  on 
/i-  the  type  of  work,  such  as  the 
sample  sent,  you  should  carry  a  thin 
sheet  of  zinc  or  copper  glued  (with 
fish  glue)  directly  on  the  topsheet. 
This  will  also  give  a  better  scoring  job, 
making  it  easier  to  crease  the  fold. 

V _ 

Dark  Streaks  in  Solids 


QWe  are  enclosing  specimens  of 
•  a  label  which  we  tried  to  run 


with  tint  blocks,  but  had  to  change  our 
layout  and  use  heavy  rules  for  the 
border,  due  to  the  fact  that  we  could 
not  get  an  even  distribution  of  ink  on 
the  tint  blocks.  A  great  many  times  in 
the  past,  under  all  conditions,  we  have 
tried  to  use  tint  blocks  but  have  al¬ 
ways  run  up  against  the  same  thing, 
namely,  dark  streaks.  Can  you  tell  us 
what  we  can  do  to  eliminate  this?  Our 
presses  are  platens,  hand  fed,  without 
fountains.  We  have  found  that  if  we 
skip  an  impression  each  time,  the 
streaks  do  not  occur. 

R.  M.  T.,  Kingston,  Pa. 

A  The  remedy  for  elimination  of 
Ala  dark  streaks  in  the  printing  of 
solids  on  job  presses,  is  to  use  a  metal 
vibrator  roller  which  is  set  between  the 
composition  rollers.  The  use  of  a  foun¬ 
tain  also  would  enable  you  to  get  an 
even  distribution  of  ink  without  double 
rolling. 


V  . . .  _ 


★  When  cutting  cardboard,  antique 
stocks,  or  similar  papers  which  leave  a 
fuzz,  brush  off  the  cut  edge  with  a  stiff 
bristle,  or  wire  brush.  This  will  elimi¬ 
nate  those  small  particles  which  dirty 
up  the  rollers  and  cause  specks  to  ap¬ 
pear  on  halftone  cuts. 

V _ 

It  pays  to  advertise  in 
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MThe  Original  D  ||  Cl 
Honeycomb  UiiOi 

CONSERVATION  OF  METALS  IS 
YOUR  PATRIOTIC  DUTY 


Case  histories  prove  that  use  of  Blatchford  Beme  will 
prolong  life  of  electros  25%  to  100%  when  com¬ 
pared  with  wood  mounted  plates  or  obsolete  forms 
of  metal  bases.  And  remember:  Blatchford  is  guar¬ 
anteed  for  ten  years!  It  will  last  through  the 
"DURATION." 

Nothing  is  more  costly  than  plate-mounting 
equipment  that  fails  in  the  pinches.*’ 


THE  GUARANTEED  BASE 


Branch  of  National  Lead  Company 


900  W.  18th  St.,  CHICAGO 


63  Park  Row,  NEW  YORK 


FRANKLIN  PRINTING  CATALOG 


Address. 


Write  Today  For  TRIAL  ORDER  Plan 
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SPOrN£WS 


HOW  TO 

_  SERVE 

ESSENTIAL  INDUSTRY 

PRINTERS  —  Supply  answers  to 
Itroblems  which  may  be  new  to  essen¬ 
tial  industry. 

You'll  find  these  Sales  Tools  give  many 
ready-to-hand  answers.  Write  lor  them. 

(  )  Mid-States  "Label  Design 

See-Lec-Tor," 

(  )  Mid-States  Gummed  Paper  Sample 

Book. 

(  )  Mid-States  "110  New  Gummed 

Paper  Suggestions." 

Mark  an  "X"  opposite  whichever  oi 
these  Sales  Tools  you  can  use  and  at¬ 
tach  this  ad  to  your  letterhead  and 
mail.  There  is  no  obligation. 

MID-STATES 
GUMMED  PAPEB  CO. 

2515  S.  DAMEN  AVE  •  CHICAGO,  ILL. 


The  Ohio  Roller  Co. 

is  no  longer  represented  by  J.  A.  Lane. 

There  is  no  change  in  the  quality  ol 
our  roller.  Try  the  speed  of  our  serv¬ 
ice.  Ship  to  us  lor  summer  rollers. 
Price  list  sent  on  request. 

E.  D.  Hill,  Owner 
4408  Detroit  Ave.,  Cleveland,  Ohio 


VIRKOTYPE  AUTOMATIC  PROCESSING 
MACHINES 


.  VIRKOTYPE 

^  Permanent  Compounds 

"X"  BASE  INKS 

Wood,  Nathan  CrVirkus  Co. 

I ncorporatcd 

1  Mjin  Street  Rjcine,  Wis. 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

White  Spots  in  Letters 

Q  Every  now  and  then  we  have 
m  trouble  with  open  places^  that 
iSf  small  white  spots  in  letters  and 
solids.  Sometimes  they  can  be  seen  be- 
fore  the  plate  goes  on  the  press,  but 
sometimes  after  the  plate  has  run 
awhile.  The  part  that  does  hold  ap- 
pears  to  be  strong  enough,  but  with 
these  open  places  the  work  has  a  mot¬ 
tled  look.  Any  help  you  can  give  will 
surely  be  appreciated. 

R.  /.  H.,  Denver,  Colo. 

A  The  condition  which  you  relate 
#ia  may  be  caused  by  a  number  of 
factors  which  1  will  try  to  discuss. 
These  open  places,  that  is,  small  white 
spots  in  letters  and  solids,  may  occur 
in  either  deep-etch  or  albumin  plates, 
but  the  cause  is  not  the  same. 

In  deep-etch  plates  the  ink  will  ad¬ 
here  to  surfaces  that  are  clean  and  dry 
and  that  have  a  natural  attraction  for 
oil.  If  any  other  substance  is  present 
to  form  a  base  for  this  ink  there  ifrill 
be  a  repelling  action.  A  repelling  ac¬ 
tion  does  not  serve  as  a  good  founda¬ 
tion  for  ink  from  the  press.  This 
condition  may  result  from  image  areas 
that  have  been  inadequately  cleaned. 
Perhaps  not  enough  alcohol  is  used 
and  chemicals  such  as  calcium  chlor¬ 
ide  are  left  in  the  plate  grain  to  form 
a  foundation  for  the  ink.  This  also 
may  be  caused  by  alcohol  containing 
moisture.  There  is  also  a  possibility 
that  your  lacquer  may  contain  moisture. 

In  albumin  plates  the  causes  may  be 
entirely  different.  A  great  deal  of  ox¬ 
idation  that  occurs  in  metal  plates  re¬ 
sults  in  oxide  films  that  are  insoluble 
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School  and  Vress 


makers  of  M 


menca 


Plymouth  Colony  was  scarcely  settled  in  1620 
before  children  met  in  the  "Dame”  school  using 
birchbark  and  charcoal  to  copy  A  B  C’s  traced  in 
sand  upon  the  floor.  It  was  the  dawn  of  education, 
the  infancy  of  a  tremendous  readership  destined  to 
influence  the  world.  Later,  as  little  Red  School- 
houses  dotted  the  landscape,  it  became  clear 
that  the  heart  of  America  could  be  swayed  by  MB 
the  printed  page.  And  so  the  editor-printer  H  ^ 
became  a  Nation-builder,  meeting  the  needs  H  „ 

/VOtt"  AV AILABLE.  CampUtt  mnd  comprthensivt 
Guide  Book  of  Essetilial  Wartime  Printing  and 
Lithography.  64  pages  (S'/i"  x  1 1")  of  detailed  de- 
scription  and  information  on  every  government 


of  a  growing  country,  and  printing  in  its  various 
forms  became  a  vehicle  of  progress  and  salesmanship. 
Today’s  printing  needs  are  more  complex  than 
ever.  But  the  printer,  alive  to  conditions  and  faith¬ 
ful  to  his  tradition  of  whole-hearted  service,  has 
stepped  promptly  into  the  picture  offering  the 

as  a  means 


power  of  the  printed  message 
of  creating  group  interest  and  assuring 
united  action.  Such  help  will  solve  many 
of  today’s  problems. 


pnbUt  relations  problem  tvhicb  can  be  aided  by 
printed  promotion.  We  shall  be  glad  to  obtain  a  copy 
for  yon  .  .  or  write  direct  to  Graphic  Arts  Vic¬ 
tory  Committee,  17  East  42nd  St.,  New  York  City. 


DAYTON,  OHIO 

MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  •  KNIFE 
GRINDERS  •  DIE  PRESSES  •  WRIGHT  DRILLS  •  MORRISON  STITCHERS 


CLEVELAND,  OHIO 

MANUFACTURERS  OF  OFFSET  LITHOGRAPHIC  •  LETTERPRESS 
AND  GRAVURE  PRINTING  MACHINERY . 


EXTRA  PROFIT 


WITH 


NO  INVESTMENT 


Easy  to  Sell  ^^Quality'* 


THERMOGRAPHY 

(Raised  Printing) 

Simplj  display  this  attractive  sample  book 
of  social  and  commercial  announcements, 
stationery,  etc.  Nothing  to  do  but  take  the 
order  t  Selling  prices  plainly  marked  to 
eliminate  figuring! 


BUSINESS  CARDS  ''WEDDINGS" 

Featherwt.  or  Med.  Lintceave  papers 

500— $1.75  50— $2.20 

-1000 — $2.25  100— $3.30 

—  Lotoer  prices  in  larger  quantities  ' 

Orders  Attractively  Boxed. 

Shipped  24  to  48  hours  anyiohere  in  U.S. 
Customer  Satisfaction  Guaranteed. 
"Write  for  Sample  Book  Today" 


EVERLAST  PROCESS  PTG.  CO. 

"I  hr  I'rtiilr's  Mi»>l  Itr /trii  iltihlr 
Th  rrni  n^rii/ih  it" 

21  West  24th  St,  New  York,  N.  Y. 


"Stopped  95%  of  Our 
Numbering  Machine  Errors" 

writes  one  Texas  printer.  Others  agree. 
Amazing  new  Numbering  Machine  cleaner 
and  lubricant  dissolves  gum.  dried  ink, 
even  rust  in  jiffy.  Leaves  non-oily  rust¬ 
proof,  dust-proof  lubricant  coating.  Stops 
sticks  and  repeats.  Saves  time,  paper.  Ask 
jobber  for  Numberite  or  send  $1.50  for 
trial  quart.  Money  back  guarantee. 

LINDEN  CHEMICAL  PRODUCTS  CO. 
523-G  15th  St.  Dea  Moines,  Iowa 

NUMBERITE 


in  water.  These  same  films,  however, 
usually  are  soluble  in  acids,  and  the 
ordinary  amount  of  acid  in  etches  will 
remove  all  traces  of  oxides.  Sometimes 
the  etch  will  be  too  weak  to  do  this  and 
spots  of  oxide  will  be  left  in  the  plate. 
Such  a  plate  when  coated  will  produce 
an  image  that  will  stand  up  so  long  as 
the  oxide  spots  do  not  come  in  contact 
with  acids.  As  soon  as  acid  touches 
these  spots  they  will  dissolve  and  the 
foundation  for  the  image  is  destroyed. 
This  results  in  the  image  chipping 
away  in  spots  causing  the  open  places 
of  which  you  speak. 

V _ 


“Nou)  when  he  fails  to  hear  the  bell  on 

the  automatic  feeder  it  bops  *im  on  the 

brou).’* 


PROmPT  DELIVERY' 

PRINTERS'  CARBON  PAPERS 

p - FRTE  MIlNUrACTURlNG  GO. 

DES  MOINES,  IOWA 


COMPLETE  LINE 
Onetime 
Halftone 
Book 
Pencil 
Specials 


HIGHEST  QUALITY 
Only  genuine 
Carnauba  wax 
used.  Reduces 
offset  diffi* 
culties. 


Write  for  samples,  prices 
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pendable,  capable  .  .  . 
ready  to  produce  ex* 
tra*good  printing  and 
give  extra-long  wear. 
Try  a  set  and  see  for 
yourself. 


AMERICAN 

ROLLERS 


All 


GOMPANli 

1342  N.  HALSTED  ST.i 

CHICAGO,  ILL. 

225  N.  NEW  JERSEY  ST. 
INDIANAPOLIS,  IND. 
1531  BRANCH  STREET 
SAINT  LOUIS,  MISSOURI 


SPEED  UP  PRODUCTION 
Without  Adding  New  Equipment. 
Here  is  One  Way  to  do  It! 

Use  Stripfouaders*  Rules  and  Spac¬ 
ing  Material  and  production  in  the 
composing  and  makeup  depart¬ 
ments  will  go  ahead  at  top  speed. 

LABORATORY  TESTED 
Stripfounders*  rules  and  spacing 
materials  are  precision  finished  to 
highest  possible  degree.  They  are 
cast  from  high  test,  new  linotype 
metal  under  rigidlal^ratory  inspec¬ 
tion.  Stripfounders  operate  their 
smelter  and  chemical  laboratory. 

Descriptive  wall  chart  showing  the 
complete  stock  of  faces  is  jours  for 
the  asking.  Send  for  it  today, 

STRIPFOUNDERS 


4550  Soirtli  Federal  St..  Chieogo,  Illinois 


PLANNING  ON  A 
NEW  ERA  PRESS? 

II  it's  for  the  present  (subject  to  pri¬ 
orities)  or  alter  the  war.  get  in  touch 
with  us.  The  minute  permission  to 
build  is  given,  we'll  confirm  your  ap¬ 
plication,  give  you  prelerence  in  the 
order  received. 

NEW  ERA  MANUFACTURING  CO. 
371  Eleventh  Ave.  Paterson,  N.  ). 


Spec'll  ^  i 


R'l  .  .  tt  Ua  FUt” 


THE  CUMMED  PRODUCTS  COMPANY 
Tr.y,  Ohi« 


Stereotyping 

Questions 


Squashing 

QW hat  is  the  cause  and  remedy  for 
m  the  condition  illustrated  in  the 
tear  sheets  enclosed? 

J.  H.y  Peoruiy  III, 

A  The  condition  illustrated  in  the 
m  tear  sheets  is  described  as  squash¬ 
ing  the  face  of  the  mat  in  molding. 
The  coating  of  the  stereotype  mat  failed 
to  avoid  squeezing  all  air  from  between 
the  form  and  mat  surfaces,  causing  the 
mat  to  stick  in  removing  it  from  the 
form,  pulling  off  or  squashing  the  face 
of  the  mat,  reproduced  in  the  printed 
result.  This  failure  can  be  escaped  by 
oiling  the  form,  or  dusting  the  face  of 
the  stereotype  mat  with  chalk  pre¬ 
venting  the  possibility  of  squeezing 
out  all  the  air  between  the  form  and 
mat,  and  preventing  the  sticking  and 
squashing. 

V  . . .  _ 


Agitating  Alloy 

Qls  (dr  or  water  recommended  in 
•  agitating  stereotype  alloy? 

W.  D.y  Hannibaly  Mo. 

A  It  is  assumed  that  the  conditions 
of  conventional  agitation  are  not 
practical,  in  which  case  either  air  or 
water  can  be  used  to  accomplish  the 
objective.  Water  generated  into  steam 
is  dangerous  and  must  be  skillfully 
applied,  but  does  not  lend  excessive 
dressing  as  does  the  method  of  using 
air,  which  is  the  safer  plan  of  the  two. 
V _ 


In  Cases  of  Slippage 

QJThat  method  is  recommended  to 
m  provide  a  high  degree  of  slippage 
between  the  upper  and  lower  cylinders 
of  the  molding  machine  when  the  most 
satisfactory  molding  cushion  is  just  a 


I 


1 

i 

i 

I 
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★ 

Your  Rosback  Dealer. . . 

a  good  man  to  know 

As  directed  hy  the  War  Production  Board 
practically  all  manufacture  of  new  book¬ 
binding  machines  has  been  discontinued  for 
the  duration. 

Beyond  those  now  in  dealers'  inventoriesj  new 
Rosback  perforators,  gang  stitchers,  and  drill¬ 
ing  and  punching  machines  will  therefore 
be  unobtainable. 

Under  such  circumstances  you  will  find  your 
Rosback  dealer  more  helpful  than  ever.  His 
skill  and  experience  will  aid  you  in  keeping 
your  present  Rosback  equipment  in  operating 
condition.  His  advice  and  suggestions  may 
save  you  many  expensive  breakdown  delays— 
delays  that  can  easily  prove  far  more  costly 
than  the  modest  charge  for  his  services. 

And  should  your  present  Rosback  equipment 
prove  entirely  inadequate  for  the  work  you 
have  to  do,  possibly  through  his  acquaintance¬ 
ship  your  Rosback  dealer  may  be  able  to  help 
you  locate  used  or  re-conditioned  machines  that 
will  take  care  of  your  most  urgent  immediate 
requirements. 

Today,  more  than  ever,  you  will  find  your 
Rosback  dealer  a  good  man  to  know.  If  you 
haven't  already  made  his  acquaintance,  write 
us  and  we'll  gladly  put  you  in  touch  with  him. 

E  P.  ROSBACK  COMPANY,  Benton  Harbor,  Mich. 

World's  Largest  Manufacturers  of  Perforators, 
Stitchers  and  Paper  Punching  and  Drilling  Machines 


Buy 

U.  5.  War  Bonds 
and  Stamps 


The  Graphic  Arts  Monthly — April,  1943 


33 


o^^rthe  Joiuai 
whtch  they  are 
terested. 


^  WAR  PUNT  BUYS' 
pi  $3,573.00  UBELS; 

jrl<'  CtMJp-  I  Printer  Says  Only  One  \* 

Uiub  and  '  '  4 

Sales  Solicitation  Made  { 


mnifi,;  *  ot*''  local  war  piani  un> 

I  Hiih.  questionably  has  label  bus- 
ff  tta  iness  for  YOU  with  a 
■mM  20%  PROFIT  GUARAN- 
UPS  of’  TEED  .  under  the  Ever 
Ready  Jobbers  Plan.  You 
fttioff  take  the  original  order  and 
fd^  THAT  IS  ALL.  70%  of 
i<  doe  our  label  printing  today  is 
for  war  plants.  Go  in  and 
kt  hat-  get  your  share!  Write  now 
for  complete  data  to  the 
Ever  Ready  Label  Corp.. 
14J-45  East  25th  Street. 
New  York.  N.  Y. 


^  endl 
V  froml 
't  dogl 
TV  tbcfl'' 
.VI  omcTVj 

Vw^rveJ 


t  and 


ACCURATE  composing  room 
tools  give  maximum  product¬ 
ion  from  every  man-hour.  Ask 
for  ROUSE  complete  catalog. 


&  Companq 

2214  N.  Wayne  Ave.,  Chicago,  Ill. 


cork  and  steel  and  the  thickness  of  the 
cushion  can  not  be  increased  over 
.010"? 

S.  W.  A.,  Chicago. 

A  Two  manila  sheets,  chalked  be- 
■  tween  the  cork  and  steel  will  serve 
best. 

V _ 

Streaky  Discolorations 

QWhat  are  the  causes  and  remedies 
a  for  the  streaky  discolorations  on 
the  face  of  stereotype  plates? 

C.  M.  Minneapolis,  Minn. 

A  This  condition  is  caused  by  dirty 
metal  and  some  types  of  chemi¬ 
cals,  rarely  used  in  the  manufacture  of 
stereotype  mats.  The  chemical  may  be 
burned  out  before  casting.  Clean  al¬ 
loy  at  normal  temperature  with  the 
proper  casting  equipment  temperatures 
will  escape  this  condition. 

'  V _ 

Peeling  of  Mat  Face 

Qls  it  possible  for  the  stereotypers 
m  to  use  an  agent  that  will  prevent 
the  face  of  the  stereotype  mat  from 
peeling?  If  so  what  agent  is  recom- 
mended? 

D.  E.  S.,  Oklahoma  City,  Okla. 

A  No,  it  is  a  requirement  of  stereo- 
■  type  mat  manufacture  to  render 
the  surface  of  the  mat  so  friable  by 
acid  treatment  it  is  incapable  of  peel¬ 
ing,  if  the  stereotype  mat  is  to  meet 
this  condition. 

V _ 


OHIO  KNIVES 


OK  BLACK  ARROW  TRIMMER  KNIVES 


A  special  heat  treatment  of  the  steel 
assures  you  of  extra  long  life  between 
grinds  and  a  tough  edge  for  all  cutting. 


OHIO  KNIFE  CO  •  CINCINNATI  OHIO  .J?  ^ 
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WUai  0^  UiA  America  of  Tomorrow?  j 


1 

I 


i  How  will  it  affect  the  future  of  the  Graphic 
I  \rts  Industry?  Business  looks  with  interest 
and  new  hope  to  the  postwar  era,  and  from 
Ideal’s  observations  the  picture  is  a  bright  one 
and  full  of  promise. 

Out  of  the  chaos  and  misery  inflicted  upon  a 
world  at  war  will  come  a  realization  of  the 
futility  of  forceful  conflict,  a  greater  appreci¬ 
ation  of  peace,  and  an  abundant  life  with  less 
I  waste  and  more  efficiency. 

Yes,  the  America  of  tomorrow  will  see  the  re¬ 
birth  of  consumer  goods  with  new  faces,  new 
streamlines  and  an  extended  service  life.  Great 
battles  are  being  won  daily  in  the  research  and 
engineering  laboratories  of  industrial  plants 
in  solving  and  developing  processes  and  meth¬ 
ods  that  will  reward  a  market  that  has  patri¬ 
otically  borne  privations  and  curtailments. 

Years  of  early  pioneering  and  experience  in 
the  development  of  synthetics  have  qualified 
Ideal  skilled  technicians  to  render  a  vitally 
important  service  to  our  government  in  the 
present  armament  program.  Members  of  the 
Graphic  Arts  have  received  the  benefits  of  this 
knowledge  in  the  rollers  developed  to  over¬ 
come  the  injurious  reactions  of  inks  and  sol¬ 
vents.  The  future  presages  still  greater  strides 
toward  perfection  of  pressroom  equipment  for 
raising  both  production  and  quality  standards. 

There’s  a  rainbow  of  hope  following  the  storm, 
assuring  our  trade  some  substitutes  for  the 
present  critical  materials  that  far  overshadow 
the  merits  and  possibilities  of  their  predeces¬ 
sors — and  we  pledge  to  carry  on  in  persistent 
quest  for  the  ultimate. 


IDEAL  ROLLER  &  MANUFACTURING  COM  PAN 

CHICAGO,  ILLINOIS  Service  branches  in  the  principal  cities  LONG  ISLAND  CITY,  N. 


What  is  printing's  place 
in  a  world  at  war? 


MIEHLE’S  WARTIME  PRINTING  LIBRARY 

shows  both  what  has  been  done 
and  what  can  be  done 


Twelve  giant  portfolios  include  hundreds  of  actual  printed 
specimens  tying  in  with  government  campaigns  on 


WAR  PRODUCTION 
CONSERVATION 


CIVILIAN  DEFENSE 
WAR  FINANCE 


SALVAGE 


NUTRITION 


NATIONAL  MORALE 


☆  ☆  ☆ 

All  portfolios  include  reference  material  —  sources  of 
information  in  Washington  —  sales  and  market  analysis 
features  for  printers  and  lithographers 


THIS  EFFORT  IS  IN  SUPPORT  OF  THE  PROGRAM  OF  THE  GRAPHIC  ARTS  VICTORY  COAAMinEE 
More  than  300  examples  of  wartime  printing,  such  os  those  shown  below,  appear  in  the  portfolios 


fv'AR  PRODUCnON 


NUTRITION 


»  NATIONAL  MORALE 


WAR  FINANfF 


■jV  ☆  ☆  ☆  ☆ 

“For  the  duration  there  will  be  a  diminution  in 
product  advertising,  but  this  does  not  mean  an 
end  of  advertising. 

“There  are  many  messages  which  should  be  given 
to  the  public  through  the  use  of  advertising  .  .  . 

“If  the  members  of  your  organization  will  .  .  . 
assist  in  the  war  program  and  continue  the  splen¬ 
did  spirit  of  cooperation  which  they  have  shown 
during  the  past  year,  advertising  will  have  a 
worthwhile  and  patriotic  place  in  the  nation’s 
total  war  effort.” 

President  Roosevelt;  to  the  Advertising 
Federation  of  America;  June  17,  1942. 

Miehle  offers  a  Wartime  Printing 
Library  designed  to  give  printers 
and  lithographers  data  to  assist  them  in 
fostering  the  use  of  essential  printing  — 
printing  that  will  help  the  buyer  and 
simultaneously  convey  a  victory  message. 

Here  is  essential  war  work  that  the  print¬ 
er  and  lithographer  can  do  —  and  here 
is  a  complete  wartime  printing  market 
for  the  printer  and  lithographer,  as  yet 
virtually  untapped. 

There  are  more  than  sixty  vital  war  cam¬ 
paigns  sponsored  by  the  government  that 
have  been  launched  to  tell  the  civilian 
public  how  it  can  contribute  to  the  war 
effort  and  adjust  itself  to  war  conditions. 
Each  one  of  these  campaigns  must  be 
brought  home  to  millions  of  people. 

In  each  program  the  government  needs 
the  cooperation  of  business  in  the  distri- 


☆  ☆  ☆  ☆  ☆  lir 

bution  of  information  through  the  me¬ 
dium  of  printed  matter. 

And  each  one  of  these  campaigns  ur¬ 
gently  needs  a  vast  amount  of  printed 
display  and  follow-through  printed  ad¬ 
vertising  to  make  it  effective. 

WITH  COMPLETE  INFORMATION 

Miehle’s  “Wartime  Printing  Library,”  at 
present  consisting  of  12  giant  portfolios, 
covers  many  aspects  of  this  new  wartime 
advertising  printing  market.  Each  vol¬ 
ume  is  a  guide  to: 

•  The  government’s  objectives. 

b  The  government  organizations  charged  with  es¬ 
tablishing  policies  and  promoting  the  campaigns. 
C  How  printing  and  lithography  can  be  used  in 
connection  with  the  campaigns, 
d  Information  and  material  which  can  be  used  to 
implement  the  campaigns. 

•  The  type  of  material  already  being  used  by 
advertisers,  in  tbe  form  of  samples. 

f  How  the  printer  and  lithographer  can  go  about 
developing  business  in  the  field  of  wartime 
printing. 

FOR  EVERY  PRINTER  AND  LITHOGRAPHER 

Miehle’s  “Wartime  Printing  Library”  is 
now  available  for  study  and  inspection 
by  printers  and  lithographers.  Write  to¬ 
day  for  further  information  about  how 
you  can  see  Miehle’s  “Wartime  Printing 
Library.” 


The  Miehle  Printing  Press  &  Manufacturing  Company 


14th  Street  and  South  Damen  Avenue,  Chicago,  Ill. 


Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

Home  Manufacture  of  Film 

QW e  are  finding  it  increasingly 
m  difficult  to  get  stencil  film,  and 
know  the  condition  will  get  worse.  Can 
you  tell  us  how  we  can  make  our  own 
film  in  the  event  that  none  can  be 
bought  any  more? 

H.  P.y  Wichita,  Kansas 
A  If  Stencil  film  is  becoming  a  diffi- 
/\a  cult  item  to  get,  it  is  because  the 
materials  needed  to  make  it  are  becom¬ 
ing  scarce.  The  main  items  needed  are 
glassine  paper,  rubber  cement  and  a 
high  quality  lacquer.  If  the  manufac¬ 
turers  of  the  film  cannot  easily  obtain 
these  materials,  people  like  yourself 
will  not  be  any  more  likely  to  procure 
an  unlimited  supply. 

Not  only  would  you  have  at  least  the 
same  difficulty  as  the  manufacturer  of 
the  film  in  procuring  the  materials,  but 
you  face  the  added  disadvantage  of 
lacking  the  experience  so  essential  for 
producing  any  quality  commodity.  The 
making  of  a  good  film  requires  special 
facilities.  You  will  have  no  difficulty 
in  obtaining  the  film  if  you  show  that 
it  is  needed  for  the  production  of  war 
work.  Film  will  be  released  for  that 
purpose. 

Just  as  a  point  of  information,  how¬ 
ever,  the  film  consists  of  a  backing 
sheet  of  glassine  paper,  coated  with  a 
thin  even  layer  of  rubber  cement.  Sev¬ 
eral  coats  of  a  good  quality  flexible  lac¬ 
quer  are  applied  on  top  of  that.  The 
lacquer  is  tinted  to  make  the  cuts  more 
visible.  The  more  coats  of  lacquer  ap¬ 
plied,  the  heavier  the  lacquer  skin. 

On  the  whole,  we  would  not  recom¬ 
mend  the  home  manufacturing  of  film, 
( Continued  on  page  48) 


ORDER  THIS  NEW  V-MAIL 
PACKET— NOW 


The  government  has  ruled  that  V-Mail  is 
the  ONLY  mail  whieh  can  he  assured  of 
air  mail  delivery  to  hoys  over  seas.  Yes, 
hy  radio  and  publication,  the  government 
is  selling  V-Mail  to  the  public.  Cash  in  on 
this  active  demand  by  displaying,  adver¬ 
tising  and  selling  V-Mail.  10c  item.  Send 
coupon  below  for  prompt  shipment. 


WESTERN  STATES  ENVELOPE  CO. 
1616  W.  Pierce  St.,  Milwaukee,  Wis. 


O.  K.  Send  ns - boxes  conta 

25  V-Mail  packets,  15  sheets  each, 
cost  to  be  $2.50,  less  50%. 


Firm 


Individual 


Address 
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THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St.,  Chicago,  III 
330  W  42nd  St..  New  York.  N  Y 


For  numbered  work  is  esuiy  and  profit- 
cd)le  too,  when  you  use  Roberts  typo- 
graphic  numbering  machinesbecause: 

1.  The  investment  required  for  new  Roberts  ma- 

2.  Machine  life  is  long  because  plunger  drives  actu* 
ating  pawl  swing  directly — thus  eliminating  lost 
motion  and  minimizing  wear. 

3.  These  machines  are  available  at  the  low  prices 
shown  below. 

5  Wheel,  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel,  Model  28— $14.00  less  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  moTomont.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  atylo  figuroa.  4.  Extoa  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


We're  Working  Toward  the 
Better  Tomorrows  .  .  . 

Today  we  light  so  tomorrow  there  can 
again  be  peace  and  normal  business. 
Ehbow  to  elbow  with  Uncle  Sam  we 
now  give  our  time,  men  and  materials 
in  full  production  for  Victory.  You 
will  approve,  we  know  .  .  .  and  al¬ 
though  we'll  not  be  builcUng  Brackett 
Equipment  these  days  ...  in  the  bet¬ 
ter  tomorrow's  we  will .  .  .  and  it  will 
be  more  efficient,  more  economical 
than  ever.  So  care  well  for  the 
Brackett  machines  you  have  till  we 
can  serve  you  again. 

PARTS:  On  high  priority  only. 

Old  part  must  be  sent  in  be¬ 
fore  new  one  can  be  shipped. 
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Crraphic  Arts  Oddities 


Benjamin  Franklin's  two  nieces 
—daughters  of  James  Franklin — 
were  accomplished  compositors. 
They  regularly  set  type  in  their 
father's  shop  after  his  death. 


The  Chinese  ^sed  and  coat¬ 
ed  paper  long  before  West¬ 
ern  civilisation  knew  the  art 
of  papermaking. 


It  is  said  to  have  taken  the  sldn 
of  300  animals  to  make  a  single 
issue  of  the  Gutenberg  Bible 
which  was  printed  on  sheepskin. 


Proofreaders’  Corner 

by  ALBERT  H.  HIGHTON 


G.  T.,  Scarsdale,  N.  Y.:  “What  is 
the  meaning  of  the  word  destruction- 
istr 

1.  A  person  who  favors  the  over¬ 
throw  of  a  government  by  violence;  an 
anarchist.  2.  A  member  of  a  Christian 
sect,  founded  by  one  Bourne,  an  Eng¬ 
lish  clergyman,  who  believes  that  after 
the  wicked  have  been  punished  in  Hell 
commensurate  with  their  sins,  they  will 
be  destroyed. 

F.  A.,  Philadelphia,  Pa.:  “Since,  in 
a  recent  issue,  you  mentioned  quota¬ 
tions  commonly  used  incorrectly,  will 
you  please  give  more  instances?” 

Wrong;  “There  is  nothing  new  under 
the  sun.” 

Right ;  “There  is  no  new  thing  under 
the  sun.”  (Bible.) 

Wrong:  “The  laborer  is  worthy  of  his 
hire.” 

Right :  “The  laborer  is  worthy  of  his 
reward.”  (Bible.) 

Wrong:  “All  is  not  gold  that  glitters.” 

Right :  “All  that  glisters  is  not  gold.” 
(Shakespeare.) 

W.  J.  P.,  Grand  Rapids,  Mich.:  “We 
have  been  criticized  for  the  following 
leaflet  title:  ‘Is  this  world  all  that  is 
worth  living  for?’  Is  the  criticism  war¬ 
ranted?  Should  there  not  be  an  apos¬ 
trophe  in  the  heading,  ‘Proofreaders 
Corner*?” 

The  first  query  involves  a  matter  of 
philosophy  that  we  cannot  enter  into 
here.  The  answer  would  require  a 
volume.  Grammatically,  however,  we 
cannot  see  need  for  cavil.  Is  the  crit¬ 
icism  leveled  against  the  use  of  a  prep¬ 
osition  at  the  end  of  the  sentence? 
Some  people  object  to  it,  but  modem 
grammarians  authorize  it.  To  the  sec¬ 
ond  question :  yes.  The  letter-designer 
slipped.  Correction  has  been  made. 


CHICAGO 

ROLLERS, 

although  material  is 
getting  scarce,  are 
still  of  their  usual 
reliable  quality  as  in 
the  past. 


CHICAG^ 
ROLLER 


CHICAGO 
ROLLER  CO. 

PRINTERS  BLDG. 

732  Sherman  Street 
CHICAGO,  ILL. 

''The  Longer 

You  Use  'em 

The  Better 

You'll  Uke  'em" 
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TON  TOUGH 

TYMMN 


DON'T  GAMBLE  with  Tympan  Papers, 
use  Ton  Tough  and  be  sure  of  Uni¬ 
formity,  Strength  and  Endurance. 

For  better  Manifold,  Tog,  Water 
Repellent  Sign,  Die  Wipe  and  Auto 
Press  Bond,  remember  Centraline 


CENTRAL  PAPER  COMPANY  inc 


MUSKEGON,  MICHIGAN 


!  PAIS-FLEX 

COLD  PADDI 

FOB  Chgo.  or  N.Y.  r 

Qt.  Jar  _ $2.00 

Gal.  Jar  6.00 

It 

ING  GLUE 

New  synthetic 
;sin  base.  Quick, 
trong  grip.  New 
jxibility  stands  se- 
;rest  bending.  Try 
.  Order  today. 

UCTS,  INC. 

S30  West  51st  St. 
New  York,  N.  Y. 

PAISLEY  PROD 
1770  Canalport  Ave. 
Chicago,  III. 

FOR  OVER  HO  YEARS  THE  HOST  CONPLETE  LINE  OF 
STEEL  ENGRAVED  BLANKS  FDR  BONDS  AND 
STOCK  CERTIFICATES  AHD  ALL  PAPERS  OF  VALUE. 

KIHH  m\mi  BMIK  H01E  EKCBAVERS 
^EASIRUIHERFORDNEtf  JERSEYS 


COMMUNICATIONS 

We  certainly  cannot  say  enough  in  behalf 
of  the  GAM  for  building  up  our  sales. 
As  time  goes  on  and  we  continue  to  prog¬ 
ress  as  we  have,  there  is  no  question  in 
our  minds  but  that  we  will  use  an ‘in¬ 
creased  amount  of  space  in  this  publica¬ 
tion.  We  have  had  inquiries  from  almost 
every  state  in  the  Union  from  the  little 
ad  we  now  run  in  the  classified  section  of 
GAM  and  our  sales  are  running  well  over 
50%  from  the  hundreds  of  inquiries.  We 
believe  you  have  got  to  go  some  to  beat 
that  with  the  best  direct  mail  on  the  mar- 
k.Gt 

"Bill"  Lewis,  Mgr. 

Motor  City  Roller  Company 

Detroit,  Mich. 

^  ^ 

^ 

In  a  recent  issue  of  your  splendid  maga¬ 
zine,  I  answered  an  advertisement  (which 
I  often  do);  this  time  for  a  book  on  the 
Art  of  Silk  Screen  Printing.  The  book  is 
a  fine  publication  and  I  have  become  most 
interested. 

Among  the  features  I  enjoy  about  your 
magazine  is  the  Question  box,  through 
which  I  have  gained  much  valuable  infor¬ 
mation.  Another  is  the  Tricks  of  the 
Trade,  from  which  also  good  hints  have 
been  obtained. 

W.  J.  McAllister 
The  Camarillo  News 
Camarillo,  Calif. 

#  #  # 

For  one  who  has  been  connected  with 
either  printing  or  newspaper.  The  Graphic 
Arts  Monthly  seems  to  be  indispensable. 

I  enjoy  it  still,  even  though  I  am  not  con¬ 
nected  with  printing  at  this  time. 

R.  J.  B.  Thompson,  Y  3  c. 
c/o  Fleet  Postmaster 
San  Francisco,  Calif, 
o  «  o 

We  do  so  much  enjoy  reading  The  Graphic 
Arts  Monthly.  It  is  to  the  printing  in¬ 
dustry  what  the  Bible  is  to  the  church. 

Don  C.  Rowe  Printing  Co. 
Neosho,  Mo. 

V 

Best  wishes  to  GAM,  which.  It  seems  to 
us,  must  be  one  of  the  most  closely  read 
magazines,  in  any  field. 

Israel  Prager 
Advertising  Associates 
Boston,  Mass. 

$ 

We  have  been  getting  your  little  maga¬ 
zine  for  several  years  and  sure  would  hate 
to  have  to  do  without  it;  we  get  many 
good  ideas  from  it  every  month. 

R.  L.  Ponder 
Ponder's  Print  Shop 
Thomasville,  Ga. 
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Announcing  the  7th  Revised  Edition 


THE  BOOK; 

The  Story 
of  Printing  and 
Bookmaking 

By 

Douglas  C.  McMurtrie 


>Tr,e 


*  »r:,.»uRTia® 


Here  is  the  whole  fascinating  history  of  printing  told  by 
one  of  America’s  outstanding  typographers  and  book  de¬ 
signers.  Long  regarded  as  the  standard  work  on  the  back¬ 
ground  of  printing,  THE  BOOK  belongs  on  the  reference 
shelf  of  every  printer.  The  text  is  illustrated  by  150  re¬ 
productions  of  the  work  of  old  and  modern  printers, 
engravers  and  bookbinders.  A  32  page  bibliography  of 
the  most  significant  titles  on  printing  and  bookmaking  is 

included.  nn 

^5.UU  a  copy 

Send  Check  or  Money  Order  with  order 


THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  •  Chicago,  Illinois 
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★  The  training  of  help  is  a  harder  job 
than  is  usually  supposed.  Profeseional 
teachers  attend  college  for  four  years, 
and  often  take  post-graduate  \vork  for 
another  year,  not  necessarily  to  learn 
what  to  teach,  hut  to  learn  how  to 
teach.  Most  printers  believe  that  there 
is  not  much  to  the  job — that  you  just 
tell  ’em,  they  do  it — and  that  is  that! 
Unfortunately  this  is  not  so.  This 
month  we  discuss  a  few  of  the  elemen- 
tals  of  teaching  that  will  help  the  fore¬ 
man  or  journeyman  to  do  a  better  job 
of  training  his  new  help.  We’ll  leave 
out  the  educational  double  talk  and 
get  down  to  cases: 

1.  You  can’t  tell  them  how  to  do 
a  job  once,  and  expect  them  to  “get” 
it.  One  of  the  amazing  things  found 
out  about  teaching  by  tradesmen  is  this 
fact.  You  have  to  tell  ’em  that  you 
are  going  to  tell  ’em,  then  tell  ’em,  then 
tell  ’em  that  you  told  ’em — and  then 
you  are  not  finished!  You  have  to  ask 
’em  to  tell  you  what  you  told  ’em! 
Much  trouble  will  be  saved  if  any  in¬ 
structor  of  even  one  student  remembers 
this  fundamental. 

2.  Anything  you  tell  the  learner 
must  be  followed  up  by  his  application 
to  the  work.  We  can’t  make  the  in¬ 
struction  a  thing  apart  from  the  work 


itself.  This  means  that  if  you  tell  the 
learner  how  to  feed  a  press,  and  demon¬ 
strate  how  oh  the  press  itself,  he  must 
immediately  apply  this  knowledge  by 
feeding  the  press — and  quickly.  Other¬ 
wise  he  shall  forget — and  faster  than 
you  think ! 

3.  Test  your  own  ability  as  an  in¬ 
structor  by  asking  questions  of  the 
learner — let  him  tell  you  the  right  an¬ 
swers.  When  you  say  “Do  you  under¬ 
stand”  you  are  wasting  time.  Any  stu¬ 
dent  will  invariably  answer  in  the  af¬ 
firmative,  because  he  does  not  wish  you 
to  think  that  he  is  too  dumb  to  get  it. 
If  you  can  remember  back  to  your  own 
school  days,  you  will  probably  remem¬ 
ber  that  you  did  the  same  thing!  Ask 
him  questions  that  will  reflect  just  how 
good  a  teacher  you  are.  If  he  can  give 
it  back  to  you,  then  you  have  been  suc¬ 
cessful.  If  he  can’t,  he  may  be  just 
dense,  but  it  is  more  probable  that  you 
have  failed  to  get  it  across. 

4.  You  have  to  like  the  people  you 
teach.  If  you  hate  them,  you  had  bet¬ 
ter  stop  trying  to  teach  your  help. 
Learners  listen  to  a  friendly  person. 
If  you  are  unfriendly  in  your  attitude 
or  words,  they  will  do  all  that  they  can 
to  get  you  to  go  away.  Sarcasm,  ridi¬ 
cule  and  loss  of  your  temper  when  they 
do  not  catch  on  quickly  enough  will 
retard  their  learning — it  never  increases 
learning.  Commend  good  work  just 
as  you  criticize  poor  work.  Almost  any 
job  that  learners  do  has  good  points. 


Better  Rolls  from  Web  Printing  Presses 


CAMACHINE  44-W 

and  other  roll  processing  machines.  Automatic  counter¬ 
weighting  of  rewind  shafts  assures  rolls  of  even  den¬ 
sity  from  the  core  out.  Low  re-wind  drums  permit  easy 
removal  of  finished  rolls.  With  or  without  synchronizer. 
Write  for  details 


CAMERON  MACHINE  COMPANY,  61  Poplar  Street,  Brooklyn,  New  York 
MIDWEST  OFFICE:  Harris  Trust  Building,  111  West  Monroe  Street,  Chitogo 
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Mention  these  good  points  first,  and 
then  say  “How  do  you  think  this  could 
be  even  better?”  Interest  is  one  of  the 
biggest  factors  in  learning — it  is  often 
of  greater  importance  than  native  in¬ 
telligence  or  plain  horse-sense.  Keep 
them  interested  by  making  them  feel 
that  they  are  having  some  measure  of 
success. 

5.  Answer  all  questions  when  they 
are  asked.  If  you  don’t,  the  learner 
will  either  believe  that  you  don’t  know, 
or  that  you  refuse  to  give  up  any  of 
your  trade  secrets.  If  you  don’t  know 
— say  so!  If  you  want  to  save  your 
trade  secrets,  then  stop  trying  to  teach 
your  help  a  trade.  When  one  does  a 
good  job  of  teaching,  he  tells  the  whole 
story — not  just  the  beginning. 

Next  month  we  shall  continue  this 
discussion.  Your  letters  and  comments 
will  be  appreciated. 

V  . . .  - 

Leaves  U.T.A.  for  Navy 

★  Bernard  J.  Taymans  has  resigned  as  ex¬ 
ecutive  secretary  of  the  United  Typothetae 
of  America  and  has  been  assigned  to  active 
duty  as  a  lieutenant  in  the  United  States 
Navy. 

V  _ _ 


*'/4re  you  sure  that  new  guy*s  experieneedf 
He’s  acted  strangely  ever  since  /  told  him 
one  of  his  duties  would  be  to  pick  up  cuts.** 


8  Mergenthaler 
Linotypes 

SPECIAL  iritir 

BLUE  STREAK  LINOTYPE*  MODEL  S 
No.  53950.  Comparable  to  Nowl 

2  Model  8  machines,  Nos.  36685 
and  37933-R.  1  Model  14  single 
keyboard  No.  36887.  2  Model  18s, 
and  one  each  Models  5, 21. 6  extra 
standard  90  channel  magazines. 

TYPE  &  PRESS  OF  ILLINOIS 

220  SO. JEFFERSON  STREET*CHICAGO 


PROOFREADING 

and 

COPY- PREPARATION 

An  Micydopndic  textbook 
by 

Joseph  l.asky 

An  infformotivo  voinnio  of  6T2 
pago*  that  contahi  a  comploto 
courso  of  instruction  in  tbo  two 
subiocts. 

Price  $7.50 

Plemsm  send  meney  with  order 

• 

The  Graphic  Arts  Monthly 
608  South  Doarbom  Stvoot,  Chicago 
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Good  Use  for  Old  Group  Cuts 

★  As  editor  of  a  small  town  weekly,  I 
find  that  I  cannot  afford  to  buy  as  many 
halftone  cuts  of  the  boys  in  service 
as  I  should  like.  I  have  partially  off¬ 
set  this  by  taking  old  group  cuts  such 
as  those  of  basketball  teams,  school 
bands  and  other  large  cuts  of  w'hich 
many  of  our  boys  are  now  in  the  serv¬ 
ice.  I  cut  these  out  and  mount  them 
on  wood  blocks  with  two-side  gummed 
Scotch  tape  and  usually  get  a  fairly 
good  cut  about  an  inch  wide  and  an 
inch  and  a  half  deep.  These  I  run 
into  the  stories  under  a  column  en¬ 
titled  “Interesting  Notes  about  Our 
Boys  in  Service.”  The  column  has 
made  a  favorable  impression  with  my 
readers  and  many  have  also  commented 
on  the  presence  of  the  pictures. 

John  W.  Zahn 
Old  Forge,  N.  Y. 

V  _ _ 

When  Sealing  Packages 

★  When  sealing  packages  with  an  au¬ 
tomatic  sealing  machine,  I  find  that 
by  putting  warm  water  in  the  machine 
it  makes  the  paper  tape  stick  faster 
and  more  firmly;  and  makes  for  a 
neater  looking  job. 

Bud  Guilbault 
Calumet,  Michigan 

V  _ 


Minimize  Accidents  ' 

★  Improperly  cared  for  power-driven 
saws  are  sometimes  a  menace  to  the 
operator  unless  he  or  she  is  extremely 
careful.  A  cover  or  plate  glass  pro¬ 
tector  should  always  be  over  the  rapidly 
whirling  blade  to  prevent  the  flying 
metal  particles  from  striking  the  eyes, 
hands  or  arms  of  the  person  bending 
over  the  saw. 

Some  printing  plants  insist  on  one 
or  two  operatives  caring  for  and  doing 
all  the  cutting  on  the  saw  trimmer. 
Certain  others  furnish  and  insist  on  us¬ 
ing  a  pair  of  goggles  while  operating 
such  a  machine,  and  these  must  always 
be  returned  to  a  hook  nearby,  where 
they  will  be  available. 

John  J.  Fisher 

North  Quincy,  Mass. 

V  _ 

Pica  Gauge  as  Makeup  Rule 

★  On  makeup  work  where  it  is  neces¬ 
sary  to  make  constant  use  of  both  the 
pica  gauge  and  the  makeup  rule,  much 
time  can  be  saved  by  filing  the  lower 
end  of  the  gauge,  especially  one  8" 
long,  to  a  dull  knife  edge  for  use  in 
place  of  the  makeup  rule. 

Wallace  R.  Turner 
Fresno,  California 

V  _ 


■  ■ 

ipi 


INKS 


■  ■ 

ipi 
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Answer  to  Labeling  Trick 

★  The  March  issue  of  the  GAM  con¬ 
tained  an  article  on  “Labeling  of  Single 
Wraps”  and  the  use  of  the  Mustang 
Mailer  in  stamping  them  in  the  same 
manner  as  addressing  local  papers.  The 
article  stated  that  with  two  persons 
working  together,  one  stamping  and 
one  wrapping,  the  singles  could  be 
gotten  out  in  half  the  time  that  it  took 
to  pull  the  proof  of  single  galleys  and 
paste  the  labels  on  the  wrappers. 

That  is  all  right,  but  why  not  stamp 
the  single  wrappers  before  press-day? 
Then  separate  the  wrappers  into  north¬ 
bound  and  south-bound,  or  east-bound 
and  west-bound.  If  many  wrappers  go 
to  any  state,  after  wrapped,  tie  to¬ 
gether  into  a  bundle.  Keep  the  states 
together.  If  only  a  few  names  go  to 
a  state  these  are  on  a  miscellaneous 
galley  and  the  names  of  the  states  are 
arranged  alphabetically.  This  simpli¬ 
fies  keeping  up  the  mailing  list. 

When  papers  are  sent  to  post  ofi&ces 
at  ports  of  embarkation  they  must 
bear  the  inscription:  “Mailed  in  con¬ 
formity  with  P.  0.  D.  Order  No.  19687.” 
This  inscription  is  printed  on  wrappers 
on  the  job  press  and  they  are  kept 
ready  for  use  when  the  wrappers  are 
stamped. 

If  the  addresses  have  four  or  five 
lines  separate  them  in  two  or  three 
lines  each  with  a  reglet  and  make  two 
stamps  to  each  wrapper,  which  is  easily 
done. 

Posey  Little  page 
Sebree,  Kentucky 

V  _ 

"'Every  large  organization  needs  an  internal 
or  employee  publication  to  UP  morale  and 
keep  it  there. 

"And  almost  every  institution,  large  or 
small,  needs  an  external  publication  through 
which  customers  and  prospects  may  be  kept 
mindful  of  what  your  peace-time  business 
means  to  them." 

— The  McCormick-Armstrong  Co. 

V  _ 


Keep  Your  Equipment 
In  Shape  for  the  Joh  Ahead 

#  Gas  rationing  and  travel 
restrictions  mean  greater 
Direct-Mail  Selling  in  1943. 

This  year  will  see  heavy 
demands  placed  on  the 
graphic  arts  industry. 

To  printing  it  is  a  challenge 
to  meet  "stepped-up"  pro¬ 
duction  schedules  emd  to 
the  equipment  itself  longer 
operation  at  a  faster  pace. 

CHALLENGE  will  do  every¬ 
thing  possible  in  meuntain- 
ing  customer  and  dealers 
service  ...  to  furnish  nec¬ 
essary  replacement  parts 
and  essential  equipment. 

As  a  bit  of  friendly  advice 
it  is  only  good  business  to 
"TAKE  CARE  OF  WHAT 
YOU  HAVE" 


THE  CHALLENGE 
MACHINERY  CO. 


GRAND  HAVEN, 


Eaitern  Sales 
Office: 


MICHIGAN 

klL-ftg 

SO  Church  St. 
NEW  YORK 
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PURCHASE  CONTROL  CARD 

by  S«  Harold  Labow,  Prodnctlon  Manager 
OuiM  Kidt  Magaaine 

★  One  of  the  problems  of  a  production  man¬ 
ager  is  the  exercise  of  proper  control  over 
printing  purchases.  To  maintain  that  con¬ 
trol  I  originated  the  “Purchase  Control 
Card”  system,  which  is  a  simple  recording 
procedure  which  gives  any  production  man¬ 
ager  an  up-to-the-minute  picture  of  his 
printing  costs  and  encourages  more  pur¬ 
chasing  because  the  same  printing  dollar 
will  procure  additional  printing. 

The  form  itself  provided  for  general 
classification  of  various  types  of  printing, 
i.e.  letterheads,  invoices,  statements,  etc. 
The  form  is  briefly  described  by  inserting 
the  size,  ink  and  kind  of  stock.  Since  my 
system  provided  for  each  order  to  carry  a 
job  number,  each  purchase  carries  a  nu¬ 
merical  designation,  so  in  cross  checking 
the  exact  sample  can  be  located  quickly  by 
referring  to  the  purchase  control  system. 
After  inserting  the  date  ordered,  quantity, 
price,  and  then  an  average  per  1000  price 
the  name  of  the  printer  is  inserted. 

My  sample  card  shows  that  when  I  or¬ 
dered  3000  letterheads  my  price  per  thou¬ 
sand  ‘average’  is  much  higher  than  when 
I  ordered  8000.  This  is  apparent  only  when 
a  control  system  refreshes  your  memory. 
Otherwise  constant  reference  to  purchase 
ledgers  and  trips  to  the  bookkeeper’s  office 
are  required. 

Another  vital  purpose  of  the  system  is 
the  instant  check  on  printing  requirements. 
My  system  tells  me  that  I  used  X  number 
of  letterheads  in  six  months,  therefore  if 
I  double  my  print  order  I  will  have  a 
year’s  supply,  which  is  not  an  unreasonable 


stock.  In  doing  so  I  have  saved,  let’s  say, 
10  per  cent.  This  saving  is  utilized  for  print¬ 
ing  another  form  to  increase  the  efficiency 
of  the  operation  of  the  office. 

In  entering  blank  paper  on  this  system 
I  find  it  more  economical  to  purchase  these 
items  from  printers  than  from  commercial 
stationers,  thus  giving  additional  business 
to  people  who  1  expect  will  co-operate  with 
me  when  I  need  rush  proofs,  rush  jobs,  and 
even  unusual  service  like  having  type  set 
outside  their  own  shop.  Printers  can  make 
money  on  unprinted  bond,  onionskin  second 
sheets,  manila  sheets  and  dozens  of  items 
which  usually  come  from  commercial  sta¬ 
tioners.  Of  course,  in  cities,  where  printers 
are  in  the  office  supply  business,  it  will  en¬ 
courage  customers  to  put  in  larger  supplies 
of  such  items. 

V  _ 

Silk  Screen  Questions 

( Continued  from  page  38) 

but  would  suggest  using  it  just  as  long 
as  it  is  available.  Then,  if  necessary, 
and  no  adequate  substitute  has  been 
formulated  commercially,  turn  to  some 
other  stencil  method  of  process  print¬ 
ing. 

V  _ 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easy! 

Endorsed  by  bimdreds  of  printers.  Price  $3.00. 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


The  Mumsing  Pak  •  a 
sturdy  oiie-piece  container 

*  space  tor  your  label 
which  IS  there  at  re-order 
time  •  It  saves  time 

*  eliminates  waste 
Convenient  •  Compact  * 
Clean  *  easy-to-open 

*  and  easy  to  close 
Your  customers  will  like  it 


The  MunisinK  Paper  Co. 

ITS  S  laS.llr  St  .  Chicago 


^ucfooa  UNIT^  PACKAGED  TnuHcHO 


THIS  IS  THE 


Ske^ 


Accorote 
Mill  Cut 
8  /2  X  11 

The  AAA  !e**er^eo<}»  and  fcpp"* 


THIS  IS  THE  09X 


THIS  IS  THE 

Confoinj  10  bo*xes.  o  totoi  of  5000 
plus  sheets.’  The  Poll  m^lies  a  djst- 
proof  delivery  or  storoge  unit 


Contoins  500  plus  sheets*  fils  the 
desk  drowerond  stockroom  shelves 
...has  utility  voloe  wherr  empty... 
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Plastic  Printing  Plates 

★  That  a  considerable  quantity  of  elec¬ 
trolytic  copper  may  be  saved  for  essential 
war  purposes  through  the  increasing  use  of 
plastic  printing  plates,  was  revealed  recently 
in  a  study  conducted  by  the  Conservation 
Division  of  the  War  Production  Board  for 
the  Printing  and  Publishing  Division.  Ac¬ 
cording  to  the  Office  of  War  Information, 
plastic  plates  have  been  steadily  gaining  in 
favor  with  the  printing  trades,  replacing 
copper-faced  electrotypes  as  used  in  certain 
types  of  job  and  magazine  printing. 

Plastic  plates  are  said  to  be  entirely  sat¬ 
isfactory  for  short  runs ;  that  is,  up  to  50,000 
impressions  from  flat  plates  as  used  in  form 
printing.  It  is  assumed  that  this  will  also 
hold  true  for  book  work  in  those  cases 
where  a  great  number  of  impressions  is  not 
required.  Tests  are  now  being  conducted 
to  determine  the  extent  to  which  plastic 
materials  can  be  used  to  make  curved  plates 
for  running  on  rotary  presses. 

Plastic  plates  have  also  proved  success¬ 
ful  for  use  in  the  production  of  dry  stereo¬ 
typers’  mats  as  employed  in  the  mechanical 
departments  of  many  newspapers. 

Plastic  plates  are  comparatively  light  in 
weight,  about  one-eighth  as  heavy  as  a  sim¬ 
ilar  size  electrotype.  When  it  is  considered 
that  the  duplicate  plastic  plates,  from  which 
stereotypers’  mats  are  made,  must  often  be 
shipped  great  distances,  the  saving  in  ship¬ 
ping  weight  is  definitely  worth  while. 

To  make  a  plastic  plate,  a  plastic  matrix 
is  first  molded  from  the  original.  The  proc¬ 
ess  is  similar  to  that  of  pressing  a  seal  or 
signet  ring  into  sealing  wax.  Copies  of  the 
plastic  plate,  from  which  printing  is  actually 
done  or  sterotype  mats  made,  are  then 
struck  off  the  matrix  in  any  quantity  de¬ 
sired. 

A  further  advantage  of  these  plates  lies 
in  the  fact  that  the  material  of  which  they 
are  made  can  be  reclaimed  by  the  plastic 
composition  manufacturer,  after  the  plates 
have  served  their  purpose.  Loss  of  material 
can  therefore  be  kept  to  a  minimum  once 
the  necessary  amount  of  plastic  raw  mate¬ 
rial  has  been  put  into  use  as  printing  plates. 

V  _ _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


1.  Perfected%W^'li^Pp02'' con¬ 

cave  bevel,  imkin^or  extra 
sharpness  wBhoui  Weaken¬ 
ing  edge.  ^  \ 

2.  Straight  as  IS^e^Wllmming 

.  .  .  less  than  t'Ariance 

throughout  len&h  o£  <»t. 

3.  Heat-treate(S^y  anecial 

S  W  W  process  .  &  c^sfcwines 
hardness  with  twghnn^  to 
deliver  more  cuvbatamen 
grinds.  M  \ 

4.  Standard  equip^«^%|on 
many  of  Americaw  linMt 
paper  trimming  maemne'S^for 
over  60  years. 

FOR  QUOTATIONS  WRITE 

SIMONDS  WORDEN  WHITE  CO. 

606  Negley  Place  DAYTON,  OHIO 
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NEWS  RELEASES 


Displace  A-10,  P-100 

★  New  preference  ratings  for  printing  in¬ 
dustry  maintenance,  repair  and  operating 
supplies  became  effective  April  1  under  CMP 
Regulation  No.  5,  which  supersedes  P-100. 

Although  the  entire  Controlled  Materials 
Plan  affects  only  those  industries  which 
use  aluminum,  copper  or  steel  in  the  pro¬ 
duction  of  their  products,  CMP  5,  how¬ 
ever,  covers  also  maintenance,  repair  and 
operating  supplies,  and  allots  the  high  pref¬ 
erence  rating  AA-2x  to  the  printing  and 
publishing  industries  for  the  purchase  of 
supplies.  Printers  therefore  are  not  to  use 
the  A-10,  P-100  endorsement  hereafter,  but 
are  authorized  to  use  the  blanket  rating  of 
AA-2x. 

The  procedure  in  applying  the  rating  is 
to  use  the  following  certification  when  or¬ 
dering  : 

“Preference  Rating  AA-2x  .  .  .  MRO. 
The  undersigned  certifies,  subject  to  the 
criminal  penalties  for  misrepresentation 
contained  in  Section  35(A)  of  the  United 
States  Criminal  Code,  that  the  items 
covered  by  this  order  are  required  for 
essential  maintenance,  repair  or  operat¬ 
ing  supplies ;  that  this  order  is  rated  and 
placed  in  compliance  with  CMP  Regu¬ 
lation  No.  5,  and  that  the  delivery  re¬ 
quested  will  not  result  in  a  violation  of 
the  quantity  restrictions  contained  in 
paragraph  (f)  of  said  regulation.” 


Company  Name 


Authorized  Signature  and  Title 

The  rating  may  not  be  used  to  obtain 
during  the  12  months  ending  March  31, 
1944,  an  amount  exceeding  the  aggregate 
expenditures  by  the  printer  for  maintenance, 
repair  and  operating  supplies  during  the 
calendar  year  1942  (or  such  fiscal  year). 
If  requirements  cannot  be  obtained,  then 
the  printer  should  file  Form  PD-IA  with 
his  regional  WPB  office,  if  the  amount  in¬ 
volved  is  $500  or  less,  and  Form  PD-IA 
with  the  Printing  and  Publishing  Division, 


WPB,  Washington,  if  the  amount  involved 
is  more  than  $500. 

According  to  the  definitions  given  by 
CMP  No.  5,  “Minor  items  of  productive 
capital  equipment  and  minor  capital  addi¬ 
tions  or  replacements  not  exceeding  $500, 
(excluding  cost  of  labor)”  may  be  included 
as  maintenance,  repair  and  operating  sup¬ 
plies,  provided  no  capital  equipment,  addi¬ 
tion  or  replacement  of  a  total  value  of  over 
$500  may  be  subdivided  for  the  purpose  of 
coming  under  this  definition. 

Fabricated  containers,  required  for  pack¬ 
aging  products  to  be  shipped  or  delivered; 
printed  matter,  stationery  and  office  sup¬ 
plies  ;  paper,  paperboard  and  products  man¬ 
ufactured  therefrom ;  and  molded  pulp 
products  are  specifically  excluded  from  the 
definition  of  maintenance,  repair  and  op¬ 
erating  supplies. 

V  _ 

Magazine^s  Paper  Quota 

★  In  an  amendment  to  General  Limitation 
Order  L-244,  effective  April  1,  the  maga¬ 
zine  publisher  who  uses  not  more  than  25 
tons  of  print  paper  per  calendar  quarter,  or 
100  tons  for  the  year,  may  not  use  more 
paper  in  1943  than  he  did  in  1942.  Orig¬ 
inally,  under  L-244,  the  publisher  received 
no  percentage  cut,  but  could  not  use  more 
than  25  tons  of  print  paper  per  quarter,  or 
100  tons  a  year. 

V  _ 

Book  Order  L-245 

★  An  interpretation  (issued  March  20),  of 
Book  Order  L-245  has  it  that  a  publisher — 
“a  person  who  causes  a  book  to  be  printed 
and  offers  the  same  for  sale” — whether  or 
not  he  does  his  own  printing,  must  deduct 
the  tonnage  of  paper  used  on  the  book  from 
his  own  quota.  A  printer  or  binder  who 
was  not  a  publisher  of  books  during  the 
base  period,  1942,  has,  under  the  terms  of 
the  order,  no  quota  of  paper  for  the  pub¬ 
lishing  of  books  during  1943. 

V  .  .  .  _ 
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Specialty  Wrapping  Papers 

★  Non-essential  uses  of  certain  specialty  pa¬ 
pers  used  in  wrapping,  specifically  glassine, 
greaseproof  and  vegetable  parchment,  were 
prohibited  March  17  through  issuance  of 
General  Conservation  Order  M-286  by  the 
War  Production  Board. 

Essential  uses  of  this  type  of  paper  in¬ 
clude  packaging  of  food,  ordnance,  drugs 
and  health  supplies,  as  well  as  for  tracing 
papers  in  industrial  plants  and  for  electrical 
insulation,  the  Pulp  and  Paper  Division  of 
WPB  stated. 

V  -  , 

Price  Ceiling  Amendment 

★  Two  conditions  under  which  printers  and 

publishers  may,  in  exceptional  cases,  apply 
for  increases  in  their  price  ceilings  when 
they  cannot  afford  to  sell  at  present  maxi-  j 
mum  prices  were  made  effective  April  6  by 
the  Office  of  Price  Administration  in  an  i 
amendment  to  Maximum  Price  Regulation 
No.  225.  I 

The  conditions  are :  I 

1.  The  seller’s  supply  is  necessary  to  meet 
military  or  essential  civilian  needs,  or 

2.  The  loss  of  the  seller’s  supply  will 
force  his  customers  to  higher  priced  sources 
of  supply,  and  no  adequate  substitute  for 
this  supply  is  available  to  those  customers 
at  or  below  the  price  which  the  applicant 
requests. 

Approximately  12,000  printing  and  pub¬ 
lishing  firms  are  covered  by  Maximum  Price 
Regulation  No.  225. 

V  _ _ 


An  Insignia 

Decorations 
r  older 

IH  FULL  (OLOt  Wartime 
Speeiaity  from  Goes 

''C*  ''  Answers  questions  people 
are  asking  daily  about  in¬ 
signia,  badges,  medals,  etc.,  worn  by  our 
fighting  men.  •  Will  fit  a  No.  6M  envelope. 
Can  be  carried  in  pocket  or  purse.  Will  be 
kept  and  referred  to.  aAn  excellent  good 
will  builder.  •  Write  for  samples  and  prices. 


Lithographing  Company 

61 W.  6l$t  Street,  Chicago  •  53  B  Park  Pi.,  Neui  York 
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Wartime  Printing  Film 

★  “Printing  for  Victory”  is  the  title  of  a 
sound  slide  film  which  has  just  been  pro¬ 
duced  by  the  Miehle  Printing  Press  & 
Manufacturing  Co.,  Chicago,  for  release 
to  graphic  arts  trade  groups  in  conjunction 
with  the  Miehle  “Wartime  Printing  Li¬ 
brary”  announced  recently.  In  black  and 
white  and  running  approximately  15  min¬ 
utes,  “Printing  for  Victory”  is  an  educa¬ 
tional  and  inspirational  film  on  the  subject 
of  wartime  printing. 

Beginning  with  the  use  of  printed  ad¬ 
vertising  on  the  battle  front  as  a  weapon 
of  war  in  planning  military  strategy  and 
in  bringing  hope,  via  leaflets  from  the  sky, 
to  the  conquered  nations,  the  film  focuses 
with  dramatic  vividness  the  vital  wartime 
role  of  printing  on  all  the  war  fronts — on 
the  production  front  and  on  the  home  front 
as  well  as  at  the  battle  front. 

“Printing  for  Victory”  in  graphic  style 
describes  America’s  wartime  problems  and 
the  help  advertising  and  printing  can  offer 
towards  their  solution.  The  application  of 
the  Miehle  “Wartime  Printing  Library” 
to  the  solution  of  these  problems  by  provid- 


Private  bu*in»at  helpt  the  Government  in  the 
Job  of  maintaining  nationtil  voartime  morale 

ing  ideas  and  a  complete  reference  library 
for  the  printer  is  dealt  with  in  detail.  A 
“case  history”  is  presented  in  the  film  show¬ 
ing  how  one  printer  through  his  acquaint¬ 
ance  with  the  Miehle  Library  and  the  ideas 
it  suggests  was  able  to  survey  his  poten¬ 
tial  wartime  market,  classify  his  prospects, 
and  so  determine  their  wartime  printing 
needs  that  orders  for  an  “E”  Award  port¬ 
folio,  a  printed  advertising  campaign  tied  in 
with  the  Salvage  Drive  and  one  with  the 
Nutrition  Program  resulted. 

The  film  carries  a  direct  appeal  to  print¬ 
ers  and  lithographers  from  H.  Andrew 
Dudley,  Chief  of  the  Campaigns  Division, 
Office  of  War  Information,  Washington, 
for  greater  graphic  arts  cooperation  in  the 
war  effort. 

“Printers  and  lithographers,  your  Gov¬ 
ernment  needs  your  help,”  declares  Mr. 
Dudley  in  his  statement  to  the  graphic  arts. 
“More  than  sixty  vital  wartime  campaigns 


WE'RE  ON  TH 

In  P*ac«tlm0  w»  manufac¬ 
ture  Paper  Conditioninq  Ma¬ 
chines,  Universal  Paper  Jog¬ 
gers,  Holdfast  Hangers, 
Commercial  Humidifiers, 
Punching,  Round  Cornering 
and  Perforating  Machinery  of 
all  kinds.  Also  Special  Ma¬ 
chines  built  to  order. 

Contract  Work  Our  Specialty 

E  JOB  FOR  UNCLE  SAM 

Our  manufacturing  is  now  devoted  to  work  for 
our  government.  The  only  orders  for  our  eqidp- 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  over  we 
will  again  be  ready  to  serve  the  graphic  arts. 

SOUTHWORTH  MACHINE  CO. 

30  Warren  Avenue  •  Portland,  Maine 
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are  now  being  carried  on  under  Government 
auspices.  Each  of  these  campaigns  must 
be  brought  home  to  millions  of  people. 

“To  successfully  carry  through  this  tre¬ 
mendous  information  job,  Government  needs 
the  voluntary  cooperation  of  all  those  con¬ 
nected  with  advertising  and  with  the  graphic 
arts.  Printers  and  lithographers  can  play 
a  great  part  by  converting  their  present 
activities  as  far  as  possible  to  a  wartime 
basis. 

“First:  Learn  for  yourselves  what  the 
Government’s  basic  wartime  advertising 
objectives  are. 

“Second:  Persuade  every  possible  user 
of  printing  to  coordinate  his  advertising 
with  these  Government  objectives. 

“Third :  Do  your  best  to  see  that  every 
piece  of  printed  matter  carries  a  patri¬ 
otic  message  to  the  American  people. 
“Here  is  an  opportunity  to  prove  how 
essential  iirinting  is  as  a  wartime  industry 
and  at  the  same  time  to  do  your  share  in 
the  fight  for  Victory  !’’ 

“Printing  for  Victory”  is  available  along 
with  complete  sets  of  the  12-volume  Miehle 
“Wartime  Printing  Library”  for  regional 
meetings  of  graphic  arts  groups.  The  com¬ 
bination  of  the  film  with  the  exhibition  of 
wartime  printing  offered  by  the  Library 
provide  thought-provoking  materials  for 
clinic  discussions  on  the  subject  of  print¬ 
ing’s  essentiality  in  war  and  what  printing 
can  do  to  help  w’in  Victory. 

The  first  of  these  regional  meetings  was 
held  in  New  York  at  the  Advertising  Club 
on  March  9  under  the  joint  auspices  of  the 
New  York  Employing  Printers  Associa¬ 
tion  and  the  New  York  Association  of 
Printing  Salesmen. 

Duplicate  copies  of  the  Miehle  film, 
“Printing  for  Victory,”  have  been  made 
and  graphic  arts  organizations  that  wish 
to  show  the  film  in  conjunction  with  an 
exhibit  of  the  Miehle  “Wartime  Printing 
Library”  are  requested  to  write  the  Miehle 
Printing  Press  &  Manufacturing  Company 
in  Chicago,  or  to  one  of  the  five  branch 
offices  in  New  York,  Boston,  Los  Angeles, 
Philadelphia  and  San  Francisco. 

V  .  .  .  _ 

Keep  ’em.  rolling!  We  mean  dollars! 
Buy  U.  S.  War  Bonds  and  Stamps. 


STEP  and  REPEAT 
in  Monoplate 

fO* 

^  PROOUCtS  BETTER  « 

The  Step-and>Repeat  Monoplate  Proc¬ 
ess  requires  only  one  copy  .  ,  .  and  permits 
printing  2  to  600  up  from  just  one  plate!  Our 
method  eliminates  many  of  the  usual  costs 
.  .  makes  the  use  of  electros  unnecessary 
altogether  .  .  .  saves  immeasurably  on  orig¬ 
inal  plate  cost,  on  register,  stock,  labor  and 
time.  Therefore,  you  pay  less  for  better 
stepi-and-repeat  plates  .  .  and  get  better- 

quicker  results. 

IDEAL  FOR  FORMS,  LABELS.  ETC 


FINE  SCREEN  HALF-TONES 

IN  MONOPLATE!  save  up  to  60% 

OVER  NIGHT  OUT-OF-TOWN 
SERVICE  SEND  FOR  SPECIAL 
PRICE  LIST  TO 

NU-ERA 

PHOTO  ENGRAVERS,  Inc 


732  SHERMAN  ST. 
CHICAGO.  ILL. 


oo 


The  Graphic  Arts  Monthly — April,  1943 


A  Giiide  to  Printing 

★  “AU-out  for  the  war  eflfort”  is  the  theme 
set  forth  in  the  “Guide  to  Essential  War¬ 
time  Printing  and  Lithography”  issued  by 
the  Graphic  Arts  Victory  Committee. 

The  Guide  is  a  64-page,  two- 

color  book  which  describes  and  classifies 
all  government-sponsored  campaigns  and 
projects  which  can  be  interpreted  in  terms 
of  essential  printing. 

Distribution  of  the  Guide  is  being  made 
through  civilian  defense  authorities,  adver¬ 
tising  clubs,  printers,  lithographers,  and 
eng^ravers. 

Govemmeut  officials  bestowed  lavish 
praise  on  the  Guide  at  an  all-day  confer¬ 
ence  held  in  Washington  March  26,  with 
many  industry  leaders  and  association  ex¬ 
ecutives  in  attendance.  *‘An  extraordinarily 
able  job,  better  than  I  have  seen  turned 
out  by  any  of  the  other  media,”  was  the 
comment  by  Gardner  Gowles,  Jr.,  Deputy 
Director,  Office  of  War  Information,  on  the 
64-page  summary,  compiled  to  aid  adver¬ 
tisers  in  presenting  essential  messages  relat¬ 
ing  to  government  projects,  to  the  general 
public.  About  15  other  government  officials 
expressed  similar  views  about  the  Guide, 
in  explaining  to  members  of  the  graphic 
arts  industry  how  they  can  recommend  and 
adapt  wartime  measures  for  commercial 
firms. 

All  the  22  speakers  emphasized  the  oppor¬ 
tunity  open  to  members  of  the  graphic  arts 
industry  to  penetrate  local  and  community 
sentiment,  on  current  government  projects, 
which  play  a  basic  part  in  the  war  effort. 
Anti-inflation,  business  clinics,  civilian  de¬ 
fense,  conservation,  manpower,  morale,  nu¬ 
trition,  production  drives,  rationing,  redis¬ 
tribution  af  materials,  salvage,  security  of 


war  information,  transportation,  war  sav¬ 
ings  bonds,  are  among  the  many  subjects 
analyzed  and  studied  as  tie-in  material  for 
messages  to  the  public. 

For  the  past  six  months,  the  Graphic  Arts 
Victory  Committee  has  been  engaged  in 
working  on  the  Guide,  checking  its  contents 
with  all  the  government  agencies  and  bu¬ 
reaus  involved,  and  obtaining  full  coopera¬ 
tion  from  officials.  This  committee  has 
A.  E.  Giegengack,  the  Public  Printer  of 
the  United  States,  Washington,  as  honor¬ 
ary  chairman,  and  A.  C.  McCormick,  Jr., 
president,  McCormick-Amutrong  Com¬ 
pany,  Wichita,  Kansas,  as  national  execu¬ 
tive  chairman.  Henry  Hoke,  17  East  42nd 
Street,  New  York,  is  managing  director. 
Local  committees  have  been  organized  in 
most  of  the  major  cities. 

V _ 

A  Peach  of  an  Idea 

★  A  very  interesting,  novel  and  timely  let¬ 
terhead  is  one  being  used  by  employees  of 
the  Easton  Daily  Express,  Easton,  Penn¬ 
sylvania. 

The  letterhead  is  printed  in  two  colors, 
flag  red  and  blue.  A  small  cut  of  the 
American  Flag,  in  color,  tops  the  left  hand 
margin.  Under  it  are  service  stars  in  a  red 
box;  and  under  this  are  listed  the  names 
and  addresses  of  the  company’s  employees 
now  in  service. 

“In  getting  out  these  letterheads,”  writes 
Lisle  T.  Horton,  mechanical  superintend¬ 
ent  of  the  Easton  Express,  “I  had  two 
thoughts  in  mind :  First,  to  encourage  writ¬ 
ing  to  our  boys;  and  second,  to  let  each 
boy  in  the  service  know  where  his  former 
fellow-workers  are  now  located.” 

V _ 


SMALL  PRINTERS 


THE  C&G  SAWLINER  is  a  sturdy,  accu¬ 
rate  and  efficient  saw  priced  for  your 
pocketbook.  It  has  many  of  the  exclu¬ 
sive  features  of  the  most  expensive 
C&G  Saw  Trimmers.  Write  for  complete 
information. 


MILWAUKEE  SAW  TRIMMER  CORP. 
612  E.  Clybourn  St..  Milwaukee  Wis. 
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Numbering  Machine  Helper 

★  A  new  specialty  cleaner  designed  to  elim¬ 
inate  the  necessity  of  storing  numbering 
machines  in  oil  and  to  reduce  numbering 
machine  errors  has  recently  been  announced 
by  the  Linden  Chemical  Products  Company 
of  Des  Moines,  Iowa. 

The  compound  acts  as  both  cleaner  and 
lubricant.  The  solvent  element  is  said  to 
dissolve  gum,  dried  ink,  dirt  and  even 
rust,  quickly.  On  drying  it  leaves  every 
part  of  the  machine  coated  with  a  micro¬ 
scopic  coat  of  an  unusual  dry  lubricant 
that  is  non-oily,  dust-resistent,  and  rust¬ 
proof,  protecting  the  machine  until  it  is 
needed  again. 

It  is  said  to  eliminate  messy  storing  in 
oil  yet  to  provide  equal  or  better  protec¬ 
tion.  According  to  the  announcement, 
some  printers  report  that  the  compound 
stops  95%  of  their  numbering  machine 
errors. 

V  _ _ 

Kelly  Company  Appointments 

★  The  E.  J.  Kelly  Company,  printing  ink 
manufacturers  of  Kalamazoo,  Michigan, 
announces  the  appointment  of  L.  J.  Mc¬ 
Dermott  as  vice-president  and  Jack  Beier- 
waltes  as  sales  manager. 

McDermott  has  been  associated  with  the 
Kelly  Company  for  the  past  nine  years, 
joining  the  organization  soon  after  gradu¬ 
ating  from  Xavier  University,  Cincinnati. 

During  the  past  two  years,  Mr.  McDer¬ 
mott  served  as  co-sales  manager  of  his  firm 
and  previous  to  that  as  manager  of  a  Kelly 
branch  plant.  He  will  continue  work  as 
a  special  representative  of  his  company  in 
the  Southern  states  and  up-state  New  York. 

Jack  Beierwaltes  came  to  the  E.  J.  Kelly 
Company  in  1935  as  a  laboratory  assistant 
after  receiving  a  B.S.  in  chemistry  from 
the  University  of  Michigan.  Two  years 
later  he  established  a  direct  mail  depart¬ 
ment  for  his  firm  and  in  1937  was  appointed 
advertising  manager.  Mr.  Beierwaltes  was 
promoted  to  co-sales  manager  in  1940. 

Active  in  trade  association  work,  Beier¬ 
waltes  is  a  member  of  the  International 
Association  of  Printing  House  Craftsmen 
and  the  National  Association  of  Printing 
Education.  The  author  of  several  articles 
pertaining  to  printing  and  lithog^phic  inks, 
Mr.  Beierwaltes  is  a  regular  contributor  to 
printing  trade  publications. 

V _ 


11 


COWAN" 
PERFORATORS 

FOR  CYLINDER 


— PRI NTI  NO — PIRFORATI  NO 
— SLITTINO  at  ONE  IMPRESSION 

Labor  Saving 

mnd  wm  emm  mmkt 

Immediate  Delivery 
Morgan  Expantlan  Rollap  Tnitt  Co. 
Park  W.OoEHM 

P.  O.  Box  Sit  Hallywooi.  Oallf. 


A  NAME  THAT  HAS  lANG 
SIGNIFIED  SERnCE  .  .  . 


NYGREN 

-DAHLY 


...AND  WILL  AGAIN  WHEN 
WE'VE  WON  THE  WAR 

ir  N-D  Machinas  warn  baat  In  pra- 
war  daya.  ThayH  ba  atUl  bettar 
in  post-war  timas.  Maantima,  traat 
yours  wall.  Claan  tham.  oil  tbam, 
run  them  wisely  .  .  .  uid  they'll 
serve  you  dependably  through  the 
emergency. 


NYGREN-DAHLY  COMPANY 

218-230  N.  Jefferson  St.,  Chicago,  III. 
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Craftsmen’s  1943  Convention 

★  This  year’s  annual  convention  ot  the 
International  Association  of  Printing  House 
Craftsmen  will  he  held  in  Memphis,  Ten¬ 
nessee,  August  10,  11,  and  12,  1943,  accord¬ 
ing  to  announcement  by  President  Eric 
O’Connor  of  Montreal.  It  should  be  spe¬ 
cially  noted  that  these  days  are  Tuesday, 
Wednesday,  and  Thursday,  selected  to 
avoid  travel  over  either  weekend,  when 
military  travel  is  exceptionally  heavy,  and 
to  secure  better  hotel  accommodations 
which  are  severely  strained  over  weekends 
by  parents  visiting  soldiers  and  sailors. 

The  banquet  will  be  held  Thursday  eve¬ 
ning.  so  that  none  of  the  clinics  will  be 
prejudiced  by  hasty  departures.  More  time 
will  be  devoted  this  year  at  a  simple  din¬ 
ner  to  discussion  of  club  management. 
There  will  be  the  same  “clinical”  type  of 
educational  program,  featuring  comment 
and  discussion  from  the  floor  as  worked 
out  so  successfully  at  Grand  Rapids. 

The  technical  and  educational  program, 
promises  President  O’Connor,  will  be  fully 
up  to  standard.  A  number  of  new  features 
in  this  program  will  soon  be  announced. 

General  convention  chairman  is  Ray  F. 
Brown,  and  the  publicity  chairman  is  A. 
Horace  Kelley,  Jr.  Both  are  known  to 
many  Craftsmen  as  regular  convention  at¬ 
tendants.  Members  of  the  Club  are  plan¬ 
ning  enthusiastically  for  the  convention, 
and  promise  to  make  it  one  of  the  best 
in  spite  of  apparent  handicaps.  Neighbor¬ 
ing  Craftsmen’s  Clubs  like, Atlanta,  Nash¬ 
ville,  Dallas,  Fort  Worth,  Houston,  and 
St.  Louis  are  pledged  to  make  the  first 
southern  convention  a  credit  to  the  South. 

The  chairman  of  the  Craftsmen’s  Educa¬ 


tional  Commission,  Douglas  C.  McMur- 
trie,  points  out  that  the  secret  of  com¬ 
fortable  travel  totlay,  is  to  make  plans, 
purchase  tickets  and  reservations  well  in 
advance,  perhaps  even  so  far  ahead  as  one 
or  two  months. 

While  in  Memphis,  McMurtrie  spoke  at 
a  meeting  of  the  employing  printers  of 
Memphis,  pointing  out  the  advantages  the 
convention  would  offer  to  everyone  engaged 
locally  in  the  printing  industry. 

George  F.  Jones,  secretary  of  the  Nash¬ 
ville  Club,  came  to  Memphis  to  take  part 
in  the  conference  on  plans.  It  was  decided, 
as  a  measure  to  promote  convention  at¬ 
tendance,  to  hold  the  Seventh  District 
Conference  in  Memphis  at  the  time  of  the 
convention. 

V  .  .  .  _ 

Hold  War  Problems  Conference 

★  The  Lithographers  National  Association, 
Inc.,  New  York,  will  hold  a  War  Problems 
Conference  combined  with  its  Annual  Mem¬ 
bership  Meeting  on  Monday,  Tuesday,  and 
Wednesday,  May  10-11-12,  at  the  Edgewater 
Beach  Hotel,  Chicago. 

Open  sessions  on  the  important  problems 
facing  the  industry  will  be  held  on  Monday 
and  Tuesday.  A  round-table  discussion  of 
employers  and  Government  army  represen¬ 
tatives  may  be  set  up.  The  making  of  war 
maps,  charts,  manuals,  posters  and  other 
essential  material  is  important  and  is  ex¬ 
tending  over  a  wide  number  of  plants  in  the 
lithographic  industry. 

A  clearer  understanding  of  the  attitude 
of  the  Manpower  Commission  toward  the 
essential  character  of  the  lithographic  indus¬ 
try  will  be  presented. 

V  .  .  .  _ 


Apprentices  in  the  Graphic  Arts  ..  . 

will  gain  much  knowledge  not  usually  available  in  their  apprentice* 
ships  by  reading  the  318  pages  of  the  well-illustrated 

PRINTING  AND  THE  ALLIED  TRADES 

by  R.  Randolph  Karch,  whose  column  appears 
in  this  issue  of  The  Graphic  Arts  Monthly 
Please  send  $1.50  with  order 

The  Graphic  Arts  Monthly  608  S.  Dearborn  St.,  Chicago,  Ill. 
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Present  Paper  Saving  Study 

★  Faced  with  another  curtailment  in  paper 
tonnage,  representatives  of  the  nation’s 
printing  industry  joined  with  the  executive 
officers  of  the  United  Typothetae  of  America 
in  placing  before  the  War  Production  Board 
a  program  for  a  voluntary  conservation 
which  seeks  to  eliminate  “frills”  and  effect 
a  10  per  cent  saving  in  paper. 

The  recommendations  were  presented  in 
the  form  of  an  industry  study  of  paper  con¬ 
servation  as  applied  to  the  commercial  print¬ 
ing  industry,  and  was  sponsored  by  the 
United  Typothetae  of  America. 

As  early  as  July,  1942,  industry  leaders 
in  U.T.A.  recognized  the  growing  strin¬ 
gency  in  the  paper  situation,  and  observed 
that  drastic  blanket  curtailments  were  in¬ 
evitable  if  the  war  demands  were  to  be  met. 
It  was  the  opinion  of  these  men  that  the 
industry  could  offer  practical  suggestions 
whereby  paper  conservation  could  be  ef¬ 
fected  at  the  point  of  manufacture  and  dis¬ 
tribution,  and  that  the  industry  itself  was 
best  qualified  to  analyze  and  recommend  in 
the  interest  of  broader  efforts  to  serve  the 
war  by  saving  paper. 

These  early  discussions  of  the  paper  sit¬ 
uation  resulted  in  the  formation  of  a  special 
committee  of  printing  industry  representa¬ 
tives  for  the  purpose  of  bringing  together 
“suggestions  and  recommendations  for  the 
conservation  of  printing  papers,  the  raw 
materials,  manufacture,  transportation  and 
distribution  thereof.”  After  many  months 
of  exhaustive  research  and  study,  the  com¬ 
mittee  presented  an  82-page  report,  through 
which  it  offered  specific,  suggested  recom¬ 
mendations. 

Basis  for  “immediate  reduction”  in  the 
use  of  paper  is  a  standardization  of  weights. 


E.  W,  Palmer,  Deputy  Director  of  the  Print¬ 
ing  and  Publishing  Division  of  the  War 
Production  Board 


grades  and  sizes  of  paper  stock,  the  study 
revealed,  rather  than  a  flat  curtailment  of 
tonnage. 

The  report  was  presented  to  E.  W. 
Palmer,  Deputy  Director  of  the  Printing 
and  Publishing  Division  of  the  War  Pro¬ 
duction  Board,  at  a  luncheon-meeting  held 
in  Washington,  D.  C. 

Thomas  B.  Sheridan,  president  of  the 
Baltimore  Graphic  Arts  Association,  pointed 
out  that  “the  more  practical  way  to  attack 
the  problem  is  from  the  viewpoint  of  manu¬ 
facture  and  distribution  and  the  one  hope¬ 
ful  outlook  for  an  immediate  reduction  in 
the  use  of  paper  is  to  standardize  w’eights, 
grades  and  sizes  of  paper  stock.” 

Many  of  the  sizes,  weights  and  other 
measures  of  paper  stock  used  by  the  print¬ 
ing  industry  could  be  eliminated,  the  report 


FOR  SALE... 


One  monotype  combination  composition  dis¬ 
play  and  strip  machine  complete  with  elec¬ 
trical  equipment. 

Two  monotype  display  type  casters  complete 
with  electrical  equipment,  pas  metal  pot  and 
pyrometer  with  molds.  Wide  variety  of  dis¬ 
play  matrices  for  above  casters  in  new  and 
popular  faces,  mostly  complete  fonts  from 
14  through  36  point.  One  monotype  Giant 

LEICHT  PRESS  • 


caster  complete  with  extra  mold  base  plate, 
pyrometer,  gas  governor,  electrical  equip¬ 
ment,  molds,  in  first  class  condition. 

A  ivide  variety  of  Giant  caster  matrices  in 
new  and  popular  faces  for  the  above  mostly 
in  complete  fonts  from  48  point  through  72. 

We  also  offer  a  wide  variety  of  continuous 
strip  matrices,  rules,  border,  dashes  and 
brackets.  Write  for  further  details. 

WINONA,  MINNESOTA 
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said.  If  the  report  were  carried  out,  Mr. 
Sheridan  said,  the  number  of  ‘‘kinds”  of 
paper  could  be  reduced  two>thirds  and  the 
tonnage  could  be  cut  10  per  cent. 

At  the  present  time,  the  report  said,  there 
are  more  than  12,000  "kinds'*  of  paper, 
which  include  size,  weight,  color  and  other 
measures.  These  could  be  reduced  to  4,000, 
thus  saving  tonnage  and  manpower  for  ship¬ 
ment  and  distribution. 

Too  many  sizes,  grades  and  weights  of 
paper  stock,  the  report  stated,  result  in 
waste  in  manufacture  and  distribution — and 
"for  many  of  the  various  sizes,  grades  and 
weights,  there  is  no  logical  economic 
reason." 

Mr.  Palmer  praised  the  report  as  a  "mon¬ 
umental  work”  but  warned  that  due  to  de¬ 
mands  of  the  Government  and  the  armed 
forces  further  curtailments  would  be  neces¬ 
sary  "unless  some  plans  were  worked  out 
now.” 

The  printing  industry  paper  study  com¬ 
mittee  was  made  up  of  Donald  Boyd  of 
Huntington,  W.  Va.,  chairman;  A.  J.  Baird 
of  Nashville:  and  Thomas  B.  Sheridan,  of 
Baltimore.  Otis  H.  Johnson  of  Washing¬ 
ton,  chairman  of  the  Management  Commit¬ 
tee  of  the  United  Typothetae  of  America, 
presided  at  the  meeting.  Other  prominent 
representatives  from  the  printing  industry 
present  were  D.  A.  Sweeney,  Indianapolis; 
Charles  B.  DeVaux  and  Raymond  Blatten- 
berger,  Philadelphia;  Ivan  Dreschsler,  Bal¬ 
timore;  George  G.  Fetter,  Jr.,  Louisville; 
Elmer  Voight,  Racine;  John  H.  Davis  and 
William  E.  Eldelblut,  Washington,  D.  C. ; 
A.  S.  Wentworth,  Pittsburgh;  and  George 
Mallonee,  Washington,  D.  C. 

V  .  .  .  - 

Books  for  Repnblication 

★  Lem  T.  Crowley,  Alien  Property  Cus¬ 
todian,  announced  March  24  that  four  hun¬ 
dred  titles  of  individual  technical  books  and 
sets  of  books  of  Axis  origin  are  available  for 
republication  in  furtherance  of  the  war  ef¬ 
fort.  Their  titles  were  suggested  by  leading 
American  scientists  and  librarians.  Included 
among  the  titles  are  volumes  on  aviation, 
medicine,  gas  warfare,  oceanography,  phys¬ 
ics,  chemistry  and  other  technical  subjects. 

Copyright  interests  in  these  works  will  be 
vested  by  the  Custodian  for  the  purpose  of 
having  them  republished  as  an  aid  to  sci¬ 


entific  research  allied  with  the  war  effort. 
The  Custodian  will  seek  reproduction  and 
distribution  of  such  works  through  normal 
publishing  channels  by  American  publishers 
under  licenses  to  be  granted  on  May  first. 

V  .  .  .  « 

Shortage  of  Wood  Pulp 

★  The  increasing  shortage  of  certain  grades 
of  wood  pulp  necessitates  a  more  general 
use  of  groundwood,  newsgrade  unbleached 
sulphite,  de-inked  waste  fibre  and  other 
waste  papers  in  paper  and  paperboard  man¬ 
ufacturing,  the  WPB  Pulp  and  Paper  Divi¬ 
sion  stated  April  2  in  connection  with  the 
April  wood  pulp  allocations. 

V  _ _ 

Publications  Destroyed 

★  The  building  of  the  Royal  Empire  So¬ 
ciety  on  Northumberland  Avenue  in  London 
was  recently  destroyed  in  a  bombing  raid, 
according  to  a  letter  received  from  its  li¬ 
brarian  by  Douglas  C.  McMurtrie.  As  a 
result,  its  irreplaceable  collection  of  35,000 
publications  of  and  about  the  British  colo¬ 
nies  was  destroyed. 

V  .  .  .  _ 

"it  is  the  patriotic  duty  of  every  printer  to 
keep  the  presses  rolling  .  .  .  Printing  is 
needed  on  a  thousand  fronts,  for  a  million 
essential  purposes  .  .  .  It  is  used  to  instruct 
our  Expeditionary  Forces  on  how  to  treat 
the  natives.  It  is  invaluable  as  a  means  of 
keeping  the  civilian  population  of  occupied 
territory  in  line  .  .  .  Printing  is  equally 
vital  on  the  home  front  .  .  .  It  is  needed  by 
the  government,  by  war  industries,  and  to 
promote  civilian  cooperation.” 

— Otis  H.  Johnson 

V  _ 
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QlcuiU^ied  Adue/UiiUiJCf 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  SI  .25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


ACCOUNTING 


SPECIALIZING  in  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Liquidations,  Auctions  and  Appraisals.  J. 
Kromberg  Associates,  C.P.A.,  330  West 
42nd  Street,  New  York,  N  Y.  . _ 

ADDRESSOGRAPH  EQUIPMENT 
PARTS — bought,  sold,  and  exchanged. 
Complete  mechanical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
_ 170  N.  Halsted  Street,  Chicago _ 

ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2227,  Chicago. 

ARMY  STATIONERY 

50  SHEETS  AND  50  ENVELOPES  on  Ham- 
mermill  Bond,  steel-die  engraved  military 
stationery  for  all  branches,  at  45c  per  box. 
48  boxes  minimum.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York. 
50  Sheets  and  Envelopes  Embossed  in  gold 
50c.  Commencement  Announcements, 
Xmas,  Mother's  Day  and  Birthday  Cards. 
A.  B.  Plateless  Co.,  243  Canal  St.,  N.  Y.  C. 
55c  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 


Zinc  ETCHincs 
and  HRLFTOnCS 


RITE  FOR 


PRICE 


MARSHALL  NFWSPICTURES  INC 

PO  BOX  173  •  INDIANAPOLIS  .  INDIANA 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


AONESTAnOS 
MaSASE  THE  SCOPE 
OF  YOUR  WORK 

12"  reach  permits 
wide  scope  of  work. 
Instantly  inter¬ 
changeable  sad¬ 
dleback  and  flat 
tnbles  furnished 
with  machine. 

fa  My  Us9  ky  Timsmit  tl  ftkOtn  mi  NUshtn 

4STAm  sots  wnHOvr  f  VT  4^s"  Vi" 
MICHANICAL  CHANOt  \  ISO  UNGTHS 


ACME  STAPLE  CO. 


1G63  HADDON  AVE 
CAMDEN.  N  J 


ART  WORK  AND  CUTS 

GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 

SILK  SCREEN  PROCESS  Instruction 
Outfits,  ^''reens,  Production  (few  or  many 
pieces)  lor  Printers.  Write  Screen  Process 
Co.,  107  S.  Capitol,  Indianapolis. 

ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 

Gets  Very  Good  Results 

**R€sults  are  proving  very  good  and  or¬ 
ders  accruing  from  these  inquiries  are 
higher  than  from  other  media  we  use.** 
Printers*  Service  Press 
Georgiana,  Ala. 
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The  Reliable  3  Disk  Cam  Wickersham 

Over  14,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non>parallel 
surfaces;  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  regiet  or  slug  is  required, 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


BARGAINS  FOR  PRINTERS 

1,000  Litho.  Blotters  3x6" . $2.00 

1,000  Litho.  Blotters  4x9" .  2.50 

1,000  Calendar  Pictures  4x6  Asst .  3.25 

1.000  Calendar  Pictures  8x10" .  5.00 

1,000  Religious  Tip-Ons .  2.00 

1,000  Fancy  Card  Stock  7x8J4” .  L75 

1,000  Panelled  Cards .  2.00 

1,000  Mailing  Cards,  Big  Asst .  3.00 

Book  of  Bargains  Free! 

Liberal  Sample  Box  of  Paper  Goods  25c 
FAXTUS,  440  N.  Wells  St.,  Chicago. 

BOOKBINDERS  MACHINERY 
PAPER  Punching  and  Tab  Cutting  Equip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 

BOXED  STATIONERY 

48c  PER  BOX  of  60  sheets  and  50  envel¬ 
opes,  white  vellum,  monarch  size. 

SPENCER  PAPER  CO. 

409  Lafayette  St.,  N.  Y. 


BUNDLE  TYING  MACHINES 
IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


FOUR  MODERN  i 
PLASTIC 
BINDINGS 


In  Red,  White,  MultF^g 
Blue  and  Crystal. 

3/16"  through  1".  HT  _ 


Free  Lieenue 


TAUBER-TUBE 
BINDING 
200  Hudson  St. 
New  York  City 


Taubar-Tube 


Royal  Ring 


BUSINE SS  OPPORTUNITIES 
TWO-PRESS  Job  Plant,  in  first  class  con¬ 
dition.  Now  running  in  midwest  city  of 
380,000.  Good  location,  low  rent,  estab- 
lishe<l  trade.  Owner  past  70,  retiring. 
$2500  cash.  Box  1400,  GAM.  Chicago. 

MAKE  YOUR  OWN  CUTS^  ‘Tlasto” 
system,  simple,  easy,  practical.  No  messy 
chemicals.  Ad-A-Service,  Argyle,  Wis. 

BUSINESS  SERVICES 
SELLING  PRINTING  BY  MAIL  is  a 

cinch!  Want  proof?  Write  Printers’ Serv¬ 
ice,  Box  562-GM,  Georgiana,  Ala. 

CALENDAR  MAILING  WRAPPERS  . 
PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO..  29  W.  Kinzie  St..  Chgo. 

CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  In  which  you 
are  Interested.  Orders  filled  immediately. 


JOSEPH  HOOVER  Cr  SONS  CO. 
Market  and  49th  Sts!''  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment,  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts. _ Philadelphia,  Pa. 

^  I  THE  SULLIVAN  PRINTING  WORKS 

g  Company,  1058  Gilbert  Ave.,  Cincinnati, 
a  i  Ohio.  Calendar  pads  now  ready  for  ship- 
"  ment ;  the  best  and  cheapest  on  the  market ; 

I  write  for  sample  books  and  prices. 

*  1 944  LEAF-A-DAY  PADS 

365  white  sheets,  7^x94^  in.,  printed  in 

(black  with  month,  day  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 

CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
—  Co.,  Manufacturers,  Washington,  Iowa. 
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CALENDAR  PLATES 


CAMS  REMILLED 

Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  VV.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


CARBONS  FOR  PRINTERS 

“Specials”  of  all  types  .  .  .  “at  a  pricel” 

PENCIL  CARBON.  8TRIPBD  CARBON, 
ONE  TIME  CARBON,  SEMI  an8  FULL 
COATED.  SPOT  INK  for  SPOT  CARBON 
PRINTING. 

PEERLESS-IMPERIAL  la  the  moat  com* 
prehensive  carbon  line  for  enrr  coaoeiTable 
use.  Write  or  wire  for  samples  and  pricee. 
PEERLESS  KEY-IMPERIAL  MFQ.  CO. 
Factory:  401  Mulberry  SL.  Newark,  N.  J. 
Branches:  New  York  City.  821  Broadway 
Chicago.  179  W.  Wasbinaton  SL 
Los  Aneeles,  1211  S.  Sierra  Bonita 
Detroit.  37  Linden  St..  Rirer  Boose.  Mich. 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write :  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 

For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co..  Inc. 

96  Anderson  Ave.,  Rochester,  N.  Y. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  /.  S.  Mertle  and  Harry  Kmuaeh 

Indispensable  for  the  beginner  and 
the  expert  in  offset  printing. 

Price  $6.00  per  copy 

Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 


_ CHALK  OVERLAY  PROCESS 

SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa, 

CHRISTMAS  CARDS 


FREE  SAMPLE  OFFER 

Two  outstanding  values  in  ONE  GAUGE 
dollar  retailing  Personal  Christmas  Card 
lines  for  your  own  imprinting,  which  you 
can  sell  at 

50  for  $1  including  name  and  envelopes 
25  for  $1  including  name  and  envelopes 
All  beautiful  double  folders,  vividly  col¬ 
ored  and  some  embossed — all  packed  half 
fold  and  scored  for  quick  imprinting.  As¬ 
sorted  designs  to  the  box. 

Special  low  prices  bring  splendid  profits — 
salesman's  sample  folders  available  at 
nominal  cost.  Write  TODAY  on  your  busi¬ 
ness  stationery  for  FREE  sample  and  price. 
Address  Dept.  X-4 

STAUDER  ENGRAVING  COMPANY 
4130  Belmont  Ave.  Chicago,  III. 


COMMENCEMENT  INVITATIONS 
PATRIOTIC  Commencements,  also  plain 
and  embossed  commencements  from  85c 
per  100  sets;  name  cards  from  $1.50  per  M, 
free  samples.  SPENCER  PAPER  CO., 
409  Lafayette  St.,  N.  Y. 


SAVE  iilSlk  MONEY 


Ybuy  direct  from  nea  < 


WRITE  FOR 

ILLUSTRATED^JgJfjW 

J  1 1  ^‘1  *  ^ 

PRICE  LIST 

^  ^  Nol  VI  111 

NEA-ENGRAVING 

SERVICE 

P.  0.  OOX  163  •  INDIANAPOLIS.  INDlANAj 
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DESIRABLE  EQUIPMENT 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 


1 — 30"  Roflback  BnUinr  Sheridan  Die  Press  24x48  3 — ^Thomson.  Unireisal 

Perforator — 6  heads  1 — Diamond  34"  Power  Presses 

3 — Model  B  Kellx  Presses  Paper  Cutter  Hand  &  Power  Gold  Stamninv 

14 — 8x12 — 10x15 — 12  X  Cleveland  “O”  "B”  *‘E”  &  Embossing  Presses 

18  C  &  P  Presses  Folders  4 — Portland  Pnnoh  Mchns 

6 — ^Morrison  6>3-8  Stitch*  1 — No.  2  Kelly  Press  10 — No.  2-3-4-6-7  Boston 

ers  1 — 12x18  Klu^  Stitchers 

Larse  stock  printers',  bookbinders  machinery  arid  equipment-easy  terms  to  responsible  parties 

ESOR  MACHINERY  CO.  •  1 35  West  20Hi  Street,  New  York,  N.  Y. 


3 —  ^Thomson.  Universal 
Presses 

Hand  &  Power  Gold  Stamping 
&  Embossing  Presses 

4 —  Portland  Punch  Mchns 
10 — No.  2-3-4-6-7  Boston 

Stitchers 


COMMERCIAL  STOCK  CUTS 


FREE  CATALOG  of  Stock  Cuts.  A  thou* 
sand  ideas  of  inexpensive  illustrations.  Ad* 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 


COMPOSING  ROOM  EQUIPMENT 


"Riehl*ock" 

NO  STRING  TIE-UP  SYSTEM 
ADJUSTABLE  TIE-UPS- GALLEY  LOCKS 
THE  RIEHL  GALLEY  LOCK  CO.,  INC. 
1312  Ontorio  St. Clevelond.  Ohio 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request,  648  Broad¬ 
way,  New  York. 


CUTTING  DIES 


TOUGHTEMPERED 


Buy  yours  from 
M  the  originator  of 

STEEL  RULE  DIES. 

a  a.  Richards  Co. 

Kalamaxoo,  Mich. 
Also  manufacturers  "Multiform"  "Electro- 
matic"  "Do-More"  "Clipper"  "Kalama¬ 
xoo"  Saw-Trimmers,  Routers,  and  Diemak¬ 
ing  Outfits,  Soper  Self-Cleaning  Punches. 


MR.  PRINTER— you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y.  _ 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


— OiV  PAY  DAY,  BUY  BONDS— 
Our  secret  weapon:  U,  S.  War  Bonds 
and  Stamps,  Buy  them! 

-ON  PAY  DAY,  BUY  BONDS— 


EMBOSSOGRAPH  COMPOUNDS 


TO  KEEP  'EM  FLYING! 

Buy  War  Bonds! 

Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  years'  experience  at  your  service 


THE  EMBOSSOGRAPH  PROCESS  CO.,lnc. 
251  William  St.  New  York,  N.  Y. 


ENGRAVED  STATIONERY 


SO  Engraved  Wedding  Invitations . $7.9S 

so  Engraved  Wedding  Announcements  7.9S 

SO  Engraved  Enclosure  Cards .  4.9S 

100  Engraved  Visiting  Cards .  l.SO 

500  Engraved  Business  Cards .  6.7S 

Your  profit  is  SU%.  Write  today  for  free 
sample  folder.  Harry  Johnson  Engraving 
Co.,  117  West  Harrison  St.,  Chicago. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Box  6S4,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 


Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1389,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


LINOTYPES— INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements 
Quality  Built.  Box  1390,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


FOLDING  MACHINES 


J.  L.  Paul,  608  South  Dearborn  St.,  Chicago 
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BEADQUABTEBS 


FIRST  SEE  il 


HOOD 
FALCO 


cv 


for  reconditioned  Miehles,  Kellys  and 
other  machines  for  printers  and  box- 
makers  which  are  comparable  to  new 
in  performance  and  guaranteed  for 
reliability. 


iny  Machinery  or  Equipment  sold  new  after  May  J,  1937  is  subject  to 
the  new  L226  order  of  the  War  Production  Board.  Machinery  and 
equipment  sold  prior  to  that  time  would  not  be  subject  to  this  order 
md  can  be  purchased  without  approval. 


CYLINDER  PRESSES 

^5/0  Miehles,  46x65"  bed.  Dexter  pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3— 2/0  Miehles  43x56"  bed.  Feed  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

1— No.  1  Miehle,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

1— No.  2  Miehle,  36x50"  bed.  One  machine 
adaptable  for  7 -col.,  4-page  newspaper. 

4—  No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

4— No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

I— Pony  Miehle,  25x35"  bed,  with  feeder. 

1— No.  41  Miehle,  Automatic  Unit,  bed  size 
31x41.  Swing  Back  Feeder. 

3— No.  4-3R  Miehles,  Auto.  Units. 

1— No.  7  Babcock  Cutter  and  Creaser. 


I  OPEN  JOBBERS 

3-C&P  NS,  10x15' 


12x18' 


PAPER  CUTTERS 

1 — 44"  Holyoke  Power  Cutter,  auto,  clamp. 

HIGH  SPEED  AUTOMATICS 

3 —  No.  2  Kelly  Automatics,  28V'2x35V'2  bed. 

4 —  ^Style  B  Kellys,  17x22". 

4 — Miehle  Verticals,  Models  36^  131/2x20". 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes.  3  magazines,  3  molds. 
One  with  Monomelt. 

1 —  Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

MISCELLANEOUS 

Patent  Base  and  Hooks. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 

1 — Model  O  Cleveland  Folder. 

1 — Miller  Saw. 


Write^  Wire  or  Phone  us  your  needs  today! 

HOOD-FALCO 

CORPORATION 


New  Office  and  Display  Room 
47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 
Tel.:  Stilwell  4-8026 

343  SOUTH  DEARBORN  STREET,  CHICAGO 
Tel.:  Harrison  5643 


Rebuilt  Bookbinders’  Macbinery 

Book  Sewing  Machines. 

Case  Makers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seybold  4  rod  Embossers. 
Diamond  34 '/2''  Power  Cutter. 

Advance  25"  Lever  Cutter. 

2  Colts  Armory  Pressee.'  13x19  and  14x22. 
Automatio  Rotary  Board  Cutter. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 


EQUIPMENT  FOR  SALE 

FOR  SALE  OR  EXCHANGE  —  Miller 
Major  Simplex  27x40".  22x34  Miehle  auto¬ 
matic  unit,  Style  B  Kelly,  12x18  Crafts¬ 
man  Kluge  unit,  11x17  Miller  Masterspeed, 
steel  imposing  table  with  galleys,  10x15 
Universal,  all  sizes  Chandler  &  Price 
presses,  13x19  Vandercook  proof  press, 
Morrison  box  stitcher,  Boston  box  stitcher, 
10x14  Heidelberg  automatic  press,  Wesel 
saw,  22x28  Baum  folder.  Model  Xo.  289, 
36"  Brown  &  Carver  paper  cutter  and 
pinker,  late  style  complete  Ludlow’  equip¬ 
ment  with  2  cabinets  and  mats.  Model  5 
Linotype.  The  above  machines  thoroughly 
rebult  and  guaranteed.  VERY  LOW 
PRICES.  PRINTERS  SUPPLY  CO., 
INC.,  655  Sixth  Ave.,  New  York. 

BETTER  ROLLERS 

Free  shop  gadgets  and  prices  on  request. 
Our  NEW  PLASTICIZER  offers  tougher 
and  tackier  rollers  for  all  climates.  Super 
Non  Melt  for  all  High  Speeds,  Super  Reg¬ 
ular  for  open  presses.  Thousands  in  use 
from  coast  to  coast.  MOTOR  CITY 
ROLLER  CO.,  “Bill”  Lewis,  Mgr.,  747 
Beaubien  St.,  Detroit,  Mich. 


GOSS  16  page  Unitube  Press  with  two 
extra  color  units,  also  Unitubular  4  page 
unit  all  with  reversible  cylinders  and  latest 
improvements  including  stereotype  equip¬ 
ment  for  all.  Intertypes,  C’s,  F’s,  G’s 
with  side  units,  Mohr  Saws,  etc.  Ludlow, 
Elrod,  Mats,  Molds,  Miller  Saws,  etc. 
Perfect  equipment  in  fine  condition.  Tom 
Donahue,  200  Davis  St.,  San  Francisco. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. _ _ 


Pony  Miehle — Dexter  Feeder 
Model  8  Linotype — ABC  rebuilt 
Kelly  A — Ludlow  &  Electric  Pot 
Cleveland  B  Folder  Cr  Feeder— ABC  rebuilt 
ABC  MACHINERY  WORKS 
606  South  Sherman  St.  Chicago,  Illinois 


84"  Seybold  full  automatic  Power 
Paper  Cutter.  Power  back  gauge. 
Three  knives.  Prompt  shipment. 
Wire  interest  at  once. 

TURNERTYPEFOUNDERSCO. 

2630  Payne  Ave.,  Cleveland,  Ohio 
500  W.  Congress  St.,  Detroit,  Mich. 
633  Plymouth  Court,  Chicago,  111. 


EQUIPMENT  FOR  SALE 


FOR  SALE:  Miehle  Pony,  complete  with 
gas  dryer,  comb  and  pile  feeder.  Motor  and 
equipment  complete  with  Stop  and  Starter 
switches.  Will  take  22x34  sheet.  Have 
one  set  of  rollers  and  one  set  of  cores.  Is 
in  excellent  running  condition,  now  in  use. 
If  interested  write  Box  1406.  Graphic  Arts 
Monthly.  608  S.  Dearborn,  Chicago. 

HARRIS  OFFSET  17x22.  Cooke  ProT- 
e.ss  Lens  16^".  Nolan  Mat  Roller  and 
Nolan  Casting  Box.  Gelb  Arc  Lamp. 
Whirler.  Vacuum  Frame,  etc.  Gerst,  2674 
W.  25th  St.,  Cleveland,  Ohio. 

FOR  SALE  —  100  bundles  Bristol  22}4 
x2854  120  lb.  stock  in  5  colors.  We  offer 
all  or  part  at  mill  price  for  quick  sale. 
American  Ticket  Co.,  515  Greene  Ave., 
Brooklyn,  N.  Y. 

MATS  for  Thompson  Caster — Linotype, 
18  to  36  point.  Bodoni,  Bodoni  Bold,  ro¬ 
man,  italics  ;  Cloister  Bold,  Narcissus  ;  Caps 
and  low’er  case  alphabets,  figures,  points, 
Ganer,  305  E.  45th  St..  N.  Y. 

ORTLEB  AGITA-TOR  for  No.  4  Miehle. 
Hoerner  Combination  Shute-Board  and 
Type-Hi  machine.  C.  P.  Barner,  Anderson 
High  School.  Anderson,  Indiana. 


FOR  SALE 

No.  4  Miehle— 41"  Swingback  Auto* 
matic  Unit. 

2/0  Miehle — 56"  Dexter  Feeder,  Ext. 
del. 

10x15 — 12x18  Kluge  Presses. 
14^4x22  C  &  P  Automatic. 

Style  "B"  Kelly  Presses. 

Linotypes  and  Intertypes,  all  models. 
Ludlow  with  28  font  mats. 

Cleveland  Folders— Models  "E"— 
"O" _ "B." 

Northern  Machine  Works 

Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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Rouse  Paper  Lift. 

No.  10  &  20  Rouse  L.  Cr.R.  Cutters. 
Sterling  Round  Corner  Cutter. 

22x27  Washington  Proof  Press. 

No.  4  Miehle  Cylinder  Press. 

Field's  Full  Page  Casting  Box. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 

14"x28"  MEISEL  Perfecting  Roll  Feed, 
Bed  and  Platen  Press,  complete  with  typo¬ 
graphical  numbering,  perforating  and  cut¬ 
off  attachments.  Suitable  for  counter  check 
book  work.  For  further  particulars  write 
Box  1408,  Graphic  Arts  Monthly,  608  S. 
Dearborn,  Chicago. 

BABCOCK  No.  10  with  or  without  exten¬ 
sion  delivery,  34"  Standard  Cutter,  fully 
automatic,  12x18  Little  Giant  No.  5000, 
Thomson  die  cutter  14x22,  Rebuilt  Laure¬ 
ate,  Chandlers  all  sizes. 

WAGNER  &  LEHMAN 

31  Beekman  Street _ New  York 

No.  10  SCOTT  two-color  printing,  cutting 
and  creasing  press.  Maximum  size  sheet 
44"x68".  Complete  and  in  good  condition. 
Further  particulars  address  Box  1410, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 

FOUR-COLOR  ROLL  to  Roll-Hudson- 
Sharp  Aniline  Printing  Press,  30"  wide. 
Also  separate  spot  sheeter  with  this  press 
for  cutting  printed  rolls  to  register  in 
sheets.  For  further  particulars  address  Box 
1399,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born,  Chicago. 

LINOTYPE  MATRICES— Large  selec- 
tion  up-to-date  faces ;  miscellaneous  pi  sorts 
and  fractions,  quads,  leaders.  Send  post 
card  with  size  and  triangle  number ;  prompt 
reply.  Ganer.  305  East  45th  St.,  N.  Y. 

GRAPH  OTYPE  and  Addressograph  with 
4700  plates.  Power  driven  with  motors. 
First  check  for  $250  takes  all.  Ranney, 
Sheldon,  N.  Dak. 

BRONZER  U.P.M.  32x44  sheet.  Or  will 
trade  for  Miehle  Vertical.  Hobson  Print¬ 
ing  Company,  Easton,  Pa. 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely.  Guaranteed 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Av.,  Long  Island  City,  N.  Y. 
Sold  by  All  Dealer$ 


FOR  SALE  1 

1 — 3/0  two-color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

1 —  5/0  two-color  Miehle,  C.E.D. 

2 —  Miller  two-color  Presses,  latest 
style. 

1 —  No.  4-3R  Miehle  unit. 

2 —  4/0  Miehles,  with  Upham  color  at¬ 
tachments,  Cross  Feeders,  and 
C.E.DS. 

1 —  4/0  single  Miehle,  C.E.D.  and  Dex¬ 
ter  Suction  Feeder. 

2 —  No.  1  Miehle  Presses  with  Cross 
Feeders,  C.E.Ds. 

1— No.  3  Miehle,  C.E.D. 

1 — Miller  Major  Simplex. 

1 — Miehle  Vertical,  serial  No.  V-2013. 

1 — 8  X  12  N.S.  C  &  P  Press. 

1—10  X  15  N.S.  C  &  P  Press. 

1— PERFECT  BINDER  WITH  20  BOX 
DOUBLE  DECK  GATHERER,  10x17, 
24  BOX  COVERER,  COMPLETE 
WITH  HORIZONTAL  BAND  KNIFE 
TRIMMER,  SUCTION  PILE  COVER 
FEEDER.  GLUE  POT,  D.C.  MOTOR. 

1 — Model  B  Cleveland  Folder. 

1 — Model  No.  55  Baum  Folder,  14x19" 
with  Aldrich  suction  feeder. 

1 — Dexter  Folder,  30x44"  with  Cross 
feeder. 

1 —  Rosback  Pony  Punching  Machine, 
power  driven. 

2 —  No.  3  Boston  Wire  Stitchers. 

2 — No.  3  Smyth  Sewing  Machines. 

1 — No.  4  Smyth  Sewing  Machine. 

1 — No.  26  Vandercook  Proof  Press. 

1 — Model  C.  Intertype,  Serial  No.  8309. 

1 — Model  5  Linotype,  ZVz  years  old. 

1 — Model  14  Linotype,  Ser.  No.  28606. 

1 — Model  14  Linotype,  Ser.  No.  19009. 

1 — Model  25  Linotype,  Ser.  No.  37131. 

1 — Model  26  Linotype,  Ser.  No.  37214. 

65 — Fonts  of  Linotype  Mats,  Late  Faces. 

300— Liners— 6,  7,  8,  9,  10,  11, 12,  13,  14. 

Blatchford  Beds,  assorted  sizes. 

1 — Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 

I  1 — Miller  Saw  Trimmer  with  Router 

and  Jig  attachment. 

I  Steel  Furniture,  assorted  sizes. 

6 — Bahnson  Humidifiers. 

THE  VANCE  R.  HOOD  CO. 

j  225  Variek  Street  New  York,  N.  Y. 

I  36  W.  Van  Buren  St.  Chicago,  III. 
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5  STAR  SPECIAL 

★  ★  ★  ★  ★ 

'At  Blue  Streak  Model  8  Lino* 
type,  self  qnadder. 

'k  Model  F  Intertype  Mixer. 
k  Model  26  Linotype  Mixer. 
k  Miller  Simplex. 
k  12x18  Little  Giant  Cylin¬ 
der  Press. 

S»nd  for  Complete  List 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.  New  York 

Beekman  3-1791 


EQUIPMENT  FOR  SALE 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  OfiFset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  East 
4th  St.,  New  York  City. 

PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1391,  G.A.M.,  608  S.  Dearborn,  Chicago. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


OFFSET  EQUIPMENT  — Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  MUes 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 


REBUILT8  FOR  SALE 
MIehle  Verticals  and  Kluges. 

Kelly  No.  2  and  Kelly  B  Special. 

19-2^2"  Lever  Paper  Cutters. 

34-38-45"  Power  Paper  Cutters. 

51x75  Iron  Imp.  Surface  with  Qalleys. 
Economy  Paper  Baler,  18x34x44. 

Mashek  Form  Truck,  40x45". 

Iron  Furniture,  all  sizes. 

TOHPUNS  EQUiPME*NT  CO. 

705  South  OearHorn  St.  Chicago,  III. 


1  Stereo  Mat  Roller*  size  10"x15". 

5  Sizes  Stereo  Casting  Boxes. 

3  Magazine  Racks*  Quick  Change 
Linotype. 

2  Newspaper  Makeup  Tables,  sizes 
28x72"*  28x120"*  slUet  steel  tops. 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


2  MODEL  H.  3  SM.  Display  Intertype 
Machines.  Serial  numbers  13,529  and 
13,475,  each  equipped  with  full  complement 
of  magazines,  quadder,  centering  device, 
low  slug  attachment,  molds,  spacebands, 
monomelt,  and  motor.  Machines  used  av¬ 
erage  of  15  hours  a  week.  Operate  and  look 
like  new.  Sell  reasonably. 

PRINTCRAFT  REPRESENTATIVES 
305  Broadway,  New  York  City,  RE  2-1395. 


KELLY  PRESSES— one  Style  B  $800— 
one  Style  B  Special  with  Cunningham  Dis¬ 
tributor  $1000.  In  A-1  condition.  Not 
used  after  being  overhauled  completely  by 
the  American  Type  Founders,  Cleveland. 
Can  be  tried  out  before  buying.  A.  R. 
Mueller  Printing  and  Lithograph  Co., 
Cleveland,  Ohio. 


ATF  "Little  Chief"  Offset  Press,  size 
14x20  Model  MP — 60  cycle  AC.  100  zinc 
plates  included.  Used  less  than  four  weeks. 
Address:  Household  Outfitting  Company, 
575  Main  Street,  Buffalo,  N.  Y. 


KIDDER  PRESS 

Wonderful  opportunity — 9x12  Platen  Kid¬ 
der  Press.  First  class  condition.  2  sides — 
2  color.  Room  for  extra  parts  and  attach¬ 
ments.  Box  1411,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


1—64  PAGE  GOSS  HIGH  SPEED  2- 
color  press.  Complete  Stereotype  depart¬ 
ment.  Linotype  &  Printers  Repair  &  Sup¬ 
ply  Co.,  270  Lafayette  St.,  N.  Y. 


FOR  SALEl — 12  pt.  No.  200  Underwood 
Typewriter  with  Underscore.  Used  1 
month.  1164  mats.  $75.  M  &  M  Type¬ 
setters,  728  West  65th  St.,  Chicago. 


WOOD  RECLET 


■■>■  ■■  iiikiBB  iii-fiini/ 

SPECIAL!  a 


6  PL  ReglaL  JJ-OO  pw  58  yd.  bund  e 
12  pt.  ReglaL  12.12  par  50  yd.  bund  e 
18  pt.  ReglaL  fl.37  par  25  yd.  bundle  /rnTn]/ J 
24  pL  RegleL  ll./l  par  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 
AMERICAN  WOOD  TYPE  MFG.  CO. 

600  S.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  C. 
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Sold  Subject  to  Approval 

LUDLOW  mat  cabinat,  l«ft  hand,  20 
drawer,  $135. 

3  fonts  Ludlow  UMBRA  24-36-48  pt.  $90. 

"LINO-INTERTYPE  MATS" 

Vogue,  6-8-12-14  pt. 

Stymie  8  and  10  pt. 

Lining  Gothic  with  Litho  Roman,  6  and 
12  pt. 

Kentonian  with  Italic,  8  pt. 

Gallon  with  Italic,  14  pt. 

Bodoni,  8-10-12-14  pt. 

Century  Exp.  with  Bold,  14  pt. 

Century  Condensed,  18  pt. 

Benedictine  Book,  10  pt. 

Also  fonts  of  DeVinne,  Cheltenhams,  Old 
Style,  etc. 

Price  LUt  om  Requeat 

TYPE  &  PRESS  OF  ILLINOIS 

220  S.  Jefferson,  Chicago 


EQUIPMENT  FOR  SALE 


ROSBACK  Rotary  Perforator  (rebuilt)  5 
heads,  30  inch  Diamond,  34  inch  Power 
Cutter,  Model  J.  Laureate  14x22,  12x18 
Kluge  Automatic  Unit,  Amsco  and  Miller 
Saws,  17x25  Potter,  25x25  Self  Inking 
Proof  Presses.  Immediate  delivery.  Wire 
or  write.  Holland  Printing  Machinery  Co., 
157  West  26th  St.,  New  York  City. 


FOR  SALEl — 2  Style  B.  Kelly  Presses, 
both  have  extension  deliveries,  one  has  over¬ 
size  cylinder.  1  Miehle  Vertical.  Read 
Printing  Co.,  350  Hudson  Street,  New 
York,  N.  Y.  Telephone  Walker  5-8250. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  halp  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

• 

Price  $1.00 

-  • 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


Ererything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

Tolophone  Monroo  1814 
609  W.  Lake  St.  Chicago 


EQUIPMENT  WANTED 


WANTED 

FLAT  BRONZER,  APPROXI¬ 
MATE  MIEHLE  VERTICAL 
SIZE.  MUST  BE  GOOD  CON¬ 
DITION.  WRITE  BOX  1405, 
GRAPHIC  ARTS  MONTHLY, 
608  S.  DEARBORN  STREET, 
CHICAGO,  ILL. 


WANTED;  Pebbling  or  Roughing  Ma¬ 
chine,  egg  shell  pattern  30  inches  wide 
must  be  in  good  condition,  state  price  and 
make.  Steve’s  Machine  Shop,  752  Folsom 
Street,  San  Francisco. 


WANTED  —  Kelly  B  Press  completely 
equipped.  Specify  detail  equipment,  serial 
number  and  age.  Or  other  competitive 
Automatic  Presses.  Fred  Procter  Com¬ 
pany,  324  E.  Ninth  St.,  Cincinnati,  O. 


MEISEL  or  Kidder  Rotary  Press  with  17" 
or  33"  circumference  cylinders  and  attach¬ 
ments  for  sales  slip  work.  Address  Box 
1409,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


WILL  PURCHASE  12"  Sheridan  Perfect 
Binder,  also  Dexter  No.  105  Double  32 
Folder  with  Cross  Feeder.  Box  1407, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


WANTED  Used  LSN  21x28"  or  EL 
22x34"  Harris  Offset  Press  in  good  condi¬ 
tion.  Box  1404,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


WANTED — Electric  Precision  Hydraulic 
Press,  18x18  or  24x24,  Give  full  partic¬ 
ulars.  Box  1401,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


WANT  TO  PURCHASE  Printin^f  Ma¬ 
chinery  and  Equipment,  all  kinds  of  bindery 
equipment.  Will  pay  cash.  The  A.  J. 
Showalter  Co.,  Dalton,  Ga. 


AUTOMATIC  PRESS,  8x12  to  12x18. 
Complete,  ready  to  run.  Rush^  details, 
price.  Ed  Hoffman,  Marshfield,  Wis. 
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EQUIPMENT  WANTED 


WANTED 

Modern  Automatic  Paper  Drill — Rosback 
or  Challenge.  Write  or  wire  Serial  Num¬ 
ber  and  Price.  Box  1414,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


WANTED— COCHIN  Monotype  mats; 
used  Linotype  and  Monotype  mats  of  other 
faces.  1 — 100  Double  column  galley  cab¬ 
inet  with  galleys.  1 — 100  12"xl8"  galley 
cabinet  with  galleys.  Leo  Hart  Co., 
Rochester,  N.  Y. 

WILL  PAY  CASH  for  35x45"  single¬ 
color  LSC  or  LSS  Harris  Offset  Press  with 
AC  electrical  equipment.  Box  1403, 
(Iraphic  Arts  Monthly,  608  S.  Dearborn, 
Chicago. 

WE  WILL  PAY  CASH  for  any  make  roll 
fed  printing  presses,  Morrison  Wire  Stitch¬ 
ers  and  Numbering  Machines.  Tag  equip. 
American,  515  Greene  Av.,  Brooklyn,  N.  Y. 

MIEHLE  VERTICAL  and  LUDLOW. 

State  best  price  and  condition.  Box  1412, 
( Iraphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 

WANTED  2-color  Harris  Offset  Press. 
Can  use  either  41x54"  or  42x58"  size.  Give 
full  particulars  first  letter.  Box  1415, 
Graphic  Arts  Monthly,  608  S.  Dearborn, 
Chicago. 

No.  2  KELLY  any  serial  number  and  con¬ 
dition,  Wagner  &  Lehman,  31  Beekman 
Street,  New  York,  N.  Y. 

KLUGE,  Miller  H.  S.,  Small  Paper  Drill. 
Homer  Best,  Enosburg  Falls,  Vt. 

WANTED — Harris  E-1  Envelope  Press. 
U.  S.  Book  Cover  Co.,  Tamaqua,  Pa. 


Over  7,000  Printers 
Sell  Bingo  Supplies 

You  too  can 
make  extra 
money 

• 

Write  for 
particulars 
to 

MORRIS 
MANDELL 

1  3 1  W.  1 4th  St.,  New  York,  N.  Y. 


FOLDING  MACHINES 

FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul. 
608  S.  Dearborn  St.,  Chicago. 

FOREIGN  LANGUAGES 

FUNK’S  TRANSLATION  BUREAU— 

Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 

GAUGE  PINS 


THE 


// 


FOUR  POINT" 

Sample  Free 

12.$1.65 

CHAS.  L  STILES  CO. 

Columbus,  Ohio 


64  Hanford  Street 


—ON  PAY  DAY,  BUY  BONDS— 
We've  got  the  Axis  to  grind.  Buy  War 
Bonds  and  Stamps. 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


GREETING  CARDS 


PRINTERS— PUBLISHERS 

6x9  mats  available  advertising  Famous 
$1  Everyday  box  Free  details. 

Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 


YEAR  ’ROUND  money-makers !  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub¬ 
lishers,  North  Abington,  F-200,  Mass. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearljorn  St.  Chicago,  Ill. 
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_ GRIPPERS _ 

CASPER  GRIPPERS  banish  string  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


I C.  f'ROFIT^; - It.ll  unccr  >  r..i  t.t  — 

olor\  jnd  y>idlh> - 

LBEL-BmOEK  CO 

.  )  Qu( »  n  C  I y  A  v"  '  C  i  I'l  ;  •  .1 ;  i .  O  ’•  y 


_ _ INK  SAVER _ 

“SEALSPRAY”  prevents  “Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


_ INSTRUCTION _ 

LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Booklet  “G” 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


LIBERAL  DISCOUNTS 

’  I  7.  j, .  »  1  Ki  .  ;  I  ;  v\  1  n 
:■  V'-.;:.  O'  t  >,p‘ I  u'lH  •  ,  O',,, III  'T-' 

FDACCTD  label  company 

•\  M  0  C  l\  S.  Chir 


PRINTED  I  A  R  F  I  C 
EMBOSSED  L  M  D  E  I.  a 


EMBOSSED  ^  B  K  1-  J  ENGRAVED 
SAMPLESTO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  S37  Tenth  Ave.,  New  York 


_ _ MALLETS _ 

WORLD’S  HARDEST  and  Heaviest 
Wood — $1.25  prepaid  check  with  order. 
United  Stereotype  Supply  Corp. 

Box  38,  W.  Lynn,  Mass. 


Does  It  Pay? 

“We  certainly  cannot  say  enough 
in  behalf  of  the  GAM  for  building 
up  our  sales.  We  have  had  inquiries 
from  almost  every  state  in  the  Union 
from  the  little  ad  we  now  run  in  the 
classified  section  of  GAM  and  our 
sales  are  running  well  over  50% 
from  the  hundreds  of  inquiries.” 

Motor  City  Roller  Co., 
Detroit,  Mich. 


I  - 

MEGILL’S  GAUGE  FINS 

The  Standard  of  Comparison 
Best  on  the  Market 

SpringTongne  Gonge  Pins 


Reg.  n.  S.  Pat.  Office 


$1.80  dox.,  with  extra  Tongues 


Original  Steel  Gauge  Pins 


75c  doz. — 12  pt.f  15  pt.f  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


MECHANICAL  OVERLAY  PROCESS 

THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days’  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


_ MENU  COVERS _ 

PROFITS.  Buy  direct  from  mfgr.  Large 
selection.  Stock  and  Special  Designs.  Send 
for  price  list.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago. 


SALES  BOOKS 


f  Serve  your  customers ;  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 
Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 
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PRINTERS^ 

Meet  or  Beat  Competition 
With  Our  Line  of 

1  A  A  DUPLICATE  $  Q 
I  U  U  SALESBOOKS 
Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  Service.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST..  COLUMBUS,  OHIO 


NUMBERING  MACHINES 


PrinlersNnmbering  Machines  Co. 

655  Sixth  Ave.,  New  York,  N.  Y. 
Pressfir  Hand  Machines.  Ask  for  Price  List! 
Rented  -  Repaired  -  Parts  -  Bought  -  Sold 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service. 
Repairs  —  Rentals  —  Rebuilts 
I  Beekman  St..  New  York.  Est.  1920 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M.  RANF 

537  S.  Dearborn  St.  Chicago,  HI. 


We  Rent  Plain  and  Skip  Wheel  Machines. 
NUMBERING  MACHINE  SERVICE  CO. 
608  South  Dearborn  Street,  Chicago,  III. 

PADDING  CEMENT— 
_ READY  FOR  USE _ 

BEST  Cold  process  available  (pyroxylin 
base).  Flexible  and  quick  drying.  Red  or 
clear.  $6.00  gal.,  or  $1.75  qt.  postpaid  if 
remit  with  order.  May  Chemical  Works, 
902  Larrabee  St.,  Chicago. 

PERFORATING  EQUIPMENT 
DASH  ROTARY  PERFORATOR— Effi- 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn, 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham.  20  West  22  St.,  New  York  City. 

PHOTOMECHANICAL  EQUIPMENT 

_ AND  SUPPLIES _ 

CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


_ PICTURE  SERVICE _ 

FREE  MATS  of  news  &  feature  pictures. 
All  sizes  &  subjects.  Short  filler  copy.  No. 
chge.,  oblig.  Send  name  and  address  to 
S  C  PICTURES,  314  N.  Michigan,  Chgo. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  aci 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
50'^',,.  Largest  screen  stock  in  U.  S 

MOORE  LABORATORIES 
62  West  Baltimore  Ave.  Detroit.  Mid 


PRESSROOM  EQUIPMENT^ 


LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  no  mat  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  St.,  Chicago 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 

PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road.  Chicago.  Illinois. _ 

SAWS 

MILLER  SAW  rebuilding  and  moderniz 
ing.  Made  50%  better  than  when  new 
Wallin  Mfg.  Co.,  Omaha,  Nebr. 


SITUATION  WANTED 


EXPERT  KELLY  PRESSMAN  wants 
permanent  position,  preferably  in  South. 
Draft  Exempt.  Experience  on  all  types  of 
Kellys.  Details  given  by  re«iuest.  Box 
1413,  Graphic  Arts  Monthly,  Chicago. 

STAPLES 

STAPLES  only  with  High  Priorities. 

R.  A.  Guthman  &  Co. 

600  W.  Jackson  Blvd.  Chicago 

FOR  BOSTON  5  bx.  (25M)  $4.25 ;  10 
bx.  $8.00  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 

TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTINGyou’re  not  equipped 
to  handle.  Tickets  in  Strips.  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.  Toledo.  Ohio. 
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TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  pt.  COPP.  PI..  1-2-3-4.  $2.00 
4  FTS.  10 A  Ea.  12  pt.  COPP.  PI.  Coth..  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  2.5A-50a.  $1.50 
8  PT..  COMPLETE  FONT.  25A-50a.  $2.00 
10  PT..  C0MPLF:TE  font.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO.,  549  S.  Wells  St.,  Chicago 

WAR  SALE!  Foundry  Type — 40%  Dis¬ 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today!  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 

SwiHa&olcL  1  7A.210  $3.80 

j  OA-lOa  $4.10 

'30  DAY  SPECIAL  AT  ONLY  $6.40 
HMSB  TYPE  PD8Y  ,1tl7  N.  lUsM  SL  0Uctf».llMli 


WANTED— EQUIPMENT 

(See  pages  67  and  68) 


WOOD  TYPE 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 

Buy  Wood  Type  Sorts  or  Fonts  In  all  Sizes. 

AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette,  N.  Y.  C.  608  S.  Dearborn,  Chgo. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 

WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 

BOOKBINDERS  EQUIPMENT.  Box 

Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. 

LARGE  STOCK  Boston  Number  2-3-4-7- 
10-19  all  rebuilt.  Guaranteed  immediate 
delivery.  Esor  Machinery  Co.,  135  West 
20th  St.,  New  York  City. 


"Direct  Adv 

ertising  and  the  Printer" 

by  Albert  Highton 

• 

CONTENTS 

WHAT  DIRECT  ADVERTISING  IS  — AND  WHAT 

A  text-book  of  gen- 

IT  DOES 

eral  information  on 

TYPOGRAPHY  AND  LAYOUT 

a  subject  vitally  es- 

COPY  — AND  THE  COPY  WRITER 

sential  to  the  printer. 

THE  MAILING  LIST 

W ritten  by  one  who 

DISTRIBUTION 

has  served  a  long  ap- 

THE  RETURNS 

prenticeshipin  print¬ 
ing  and  direct  adver- 

THE  MAILING  PIECES 

THE  PRINTER'S  DIRECT  ADVERTISING 

THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER- 

Using. 

TISING 

• 

PLANNING  CAMPAIGNS 

Price  $1.00 

Send  Money  with  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 
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TO  DISPLAY  ADVERTISERS 


Abrams,  The,  M.  L.  Co .  66 

Acme  Staple  Co .  59 

American  Roller  Co .  31 

American  Wood  Type  Mfg.  Co .  66 

Beckett  Paper  Co.,  The .  3 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  15 

Blatchford,  E.  W.  Co .  27 

Bolton,  John  W.,  &  Sons,  Inc .  18 

Brackett  Stripping  Machine  Co.,  The....  39 

Cameron  Machine  Company .  44 

Central  Paper  Co.,  Inc .  42 

Challenge  Machinery  Co.,  The .  47 

Chalmers  Chemical  Company .  26 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  17 

Chicago  Printers’  Machinery  Works .  67 

Chicago  Roller  Co .  41 

Compo  Rule  Co .  22 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The .  11 

Driscoll,  Martin,  &  Co .  26 

Ellings worth  Mfg.  Co .  19 

Everlast  Process  Ptg.  Co .  30 

Ever  Ready  Label  Corporation .  34 

Force,  Wm.  A.,  &  Co .  26 

Franklin  Company,  The .  61 

Frye  Manufacturing  Company .  30 

Goes  Lithogp'aphing  Company .  51 

Gummed  Products  Company,  The .  32 

Hamilton  Manufacturing  Company .  23 

Hammermill  Paper  Co .  21 

Harris-Seybold-Potter  Company  .  29 

Hood-Falco  Corporation  .  63 

Hood,  The  Vance  R.,  Co .  65 

Ideal  Roller  &  Manufacturing  Co .  35 

International  Printing  Ink .  46 

Kelly,  E.  J.,  Co .  25 

Kihn  Brothers .  42 

Leicht  Press .  57 

Linden  Chemical  Products  Co .  30 


M  &  L  Type  Foundry .  22 

Mandell,  Mo^is  . 68 

Megill,  The  Edward  L.,  Co .  69 

Mid'States  Gummed  Paper  Co .  28 

Miehle  Printing  Press  &  Manufacturing 

Company,  The . 36-37 

Miller  Printing  Machinery  Co .  1 

Milwaukee  Saw  Trimmer  Corp .  54 

Mohr  Lino-Saw  Co .  18 

Morgan  Expansion  Roller  Truck  Co .  55 

Munising  Paper  Co.,  The .  48 

New  Era  Manufacturing  Company .  32 

Nolan  Machinery  Corporation..„Back  Cover 

Northern  Machine  Works .  64 

Northwest  Paper  Co . Inside  Front  Cover 

Nu-Era  Photo  Engravers  Inc .  53 

Nygp-en-Dahly  Company .  55 

Ohio  Knife  Co .  34 

Ohio  Roller  Company,  The .  28 

Paisley  Products,  Inc .  42 

Payne  &  Walsh  Corp .  66 

Peerless  Key-Imperial  Mfg.  Co .  61 

Porte  Publishing  Company .  27 

Printing  Machinery  Company,  The .  24 

Redington,  F.  B.,  Company .  20 

Rising  Paper  Company,  The .  9 

Roberts  Numbering  Machine  Co .  39 

Rosback,  F.  P.,  Company .  33 

Rouse,  H.  B.,  &  Company .  34 

Sampson  &  Ollier  Electrotype  Co .  20 

Simonds  Worden  White  Company .  49 

Southworth  Machine  Co .  52 

Stripfounders .  32 

Tauber-Tube  .  60 

Tompkins  Printing  Equipment  Co .  66 

Type  &  Press  of  Illinois . 45,  67 

United  States  Envelope  Company .  22 

Vandercook  &  Sons .  7 

Western  States  Envelope  Company .  38 

Wood,  Nathan  &  Virkus  Co.,  Inc .  28 
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Cromwell  PREPARED  Tympan 

— for  pressroom  performance  that  spells 
better  presswork,  bigger  profits 


Tough,  durable,  dependable,  Crom¬ 
well  Tympan  measures  up  to  every 
modern  requirement  for  precision 
presswork  at  high  sustained  speeds. 
Thousands  have  already  discovered 
how  reliable  it  is  in  preventing  mis¬ 
haps  common  to  tympan  failure — 
and  effecting  savings  that  add  up  to 
bigger  profits.  Today,  with  the  gov¬ 
ernment’s  limitations  on  paper,  Crom¬ 
well  Tympan’s  dependable  perform¬ 
ance  is  more  important  than  ever. 

The  high  tensile  strength  of  Crom¬ 
well  Tympan  enables  it  to  be  drawn 
absolutely  tight  against  the  cylinder, 
without  danger  of  stretching  or  tear¬ 
ing  from  the  clamp,  or  injury  from 


sharp  rules  or  edges — even  during 
the  longest  runs.  Uniformity  is  guar¬ 
anteed  within  .001  of  an  inch.  It  is 
moisture-proof,  and  thus  unaffected 
by  atmosphere  changes.  It  is  com¬ 
pletely  oil  and  ink-solvent  proof,  too ! 

Cromwell  is  the  one  tympan  that  pro¬ 
vides  all  these  money-saving  advan¬ 
tages.  Your  local  distributor  can  sup¬ 
ply  it  in  rolls  or  sheets  cut  to  fit  any 
press.  Phone  him  today. 


Wie  Ornnweli ffhfwr- Gb: 

4801-39  S.  WHIPPLE  ST. 
CHICAGO,  ILL. 


F 


E.  J.  Nolan,  President 


R.  H.  Nolan  Vice  President 
and  Genera  I  Manaser 

The  mechanical  ability  and  technical  skill  that  have  earned 
world-wide  recognition  for  Nolan  workers  throughout  the  print¬ 
ing  industry,  have  but  one  purpose  and  one  goal.  *  Fighting 
equipment  .  .  .  produced  faster  and  in  greater  quantities  than 
ever  before  .  .  .  for  America  and  her  Allies.  •  New  war-born 
techniques  and  facilities  added  to  proven  peacetime  methods 
of  past  years  are  constantly  increasing  production  .  .  .  always 
more  .  .  .  never  less.  •  Nolan  workers  are  truly  "Soldiers  of 
Production,"  joined  with  all  America  working  for  Total  Victory. 


miM 


MACHINERY 
CORPORATION 
ROME,  NEW  YORK 


★  ★★★★★ 
WORKING  24  HOURS  A  DAY  FOR  VICTORY 


